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Thua quy ban doc,

Thi tuéng Nguyén Xudn Phiic da nhiéu ldn trong ndm nay kéu goi
sy né lyc chung ti moi nguidi thudc moi thanh phdn trong xa héi, ddc
bi¢t la doanh nghiép, ra tay gitip dé nguidi nghéo nham ddam bdo ring
“khong ai bi bé lai phia sau” trong qud trinh phdt trién kinh t€ ddt
nuéc. Thong diép ciia ngudi diing ddu Chinh phii that phi hop véi
hoan cdnh khi ma tinh than cong dong dang d6i mdt v6i nhiéu thdch
thiic trong nam nay, vdi hai dgt bing phdt dich bénh vi-rit corona
va cdc tham hoa thién nhién & mién Trung. Trong kho khdn do, cong
dong doanh nghiép da toan tam va nhiét tinh ddp ving 16i kéu goi.

Trong khi tién hanh chuiong trinh The Saigon Times CSR 2020 - la
ldn thit 2 trong chuiong trinh thudng nién nay - ching toi da chiing
kién sy qudng dai va hanh dong thién ich ciia doanh nghiép va doanh
nhan la nhitng ngudi tir ddy long ciia minh mong mudn giip dé
nguidi nghéo va nguioi thiét thoi.

Mdc diy trdch nhigm xa hoi doanh nghiép (CSR) khong chi nhdm
gitip do ngudi nghéo, nhung sy tham gia ciia gidi doanh nghiép véi
cdc hoat dong thién nguyén da gitip gidm bét gdnh nang von dang
bi cudc khiing hodng y té va thdm hoa thién nhién lam cho nghiém
trong hon.

Trong s6 rdt nhiéu doanh nghiép dang ky tham gia chuiong trinh
The Saigon Times CSR 2020, c6 khodng 80% da dong gop tai luic va
vat luc nham givip ddt nudc viigt qua dai dich va hé trg nan nhan ciia
cdc dgt bao, lii va 16 ddt gdn ddy. Cdc hoat dong thién nguyén nay can
phdi dugc ton vinh va dé cao.

Nhung, nhu da dé cdp, CSR khong chi gidi han & cdc hoat dong
thién nguyén, va ddy la nhan thiic chung ciia nhiéu doanh nghiép.
Hdu hét cic doanh nghiép da gin két CSR vdi chién lugc kinh doanh
ctia minh. Ho déng gép nhiéu hon cho gido duc va y té ho tich cic
ting ho bdo vé mai trudng, ho co vii cho viéc phat trién khoa hoc-cong
nghé, va ho cham séc cho cdc doanh nghiép khéi nghiép, san sang mé
rong hdu bao vi lgi ich ciia xd hoi. V3i viéc dua CSR thanh mot hop
phadn cia doanh nghiép, nhiéu don vi da tién nhitng budc dai dén
muc tiéu phdt trién bén viing, khong chi cho riéng ho ma cho cd xa
hoi va nén kinh té.

Su déng gop ciia doanh nghiép da gia ting niém tin trong xa hoi
rang sy qudng dai van phong phii noi cong dong doanh nghiép, va
rdng tinh thdn cong dong van téa sdng, ddc biét trong thoi khdc gian
khé nay.

An ban dic biét nay ciia The Saigon Times dugc ra doi nhim ghi
nhdn nhiing hoat dong thién nguyén ciia doanh nghiép, mdc di
chiing t6i chi cé thé phdn dnh mot géc rdt nhé cdc cau chuyén truyén
cdm hiing ctia doanh nghiép. Tuy nhién, The Saigon Times cam két
tiép tuc st ménh la dong hanh ciing doanh nghiép trong hanh trinh
y nghia ciia minh. Chiiong trinh The Saigon Times CSR sé tiép tuc
trong nam tdi dé phdn dnh va ghi nhan sy tdn tdm cia cdc doanh
nghiép vi lgi ich ciia cong dong, va dé khing dinh niém tin ciia xa hoi
rdng tinh thdn cong dong van tiép tuc bay cao.
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Community spirit flies
high in tough times

Dear valued readers,

Prime Minister Nguyen Xuan Phuc, in many occasions this year,
has called for joint efforts from all walks of life, especially from
businesses, to help the poor to ensure that “no one is left behind”
in the course of national economic development. The Government
leader’s message has met the moment, as the community spirit has
faced tought times this year, with two waves of the coronavirus
pandemic and devastating natural disasters in Central Vietnam.
In that struggle, the business circle has wholeheartedly and
enthusiastically responded to the call.

In organizing the Saigon Times CSR 2020 — which is the second
edition of our annual program — we have witnessed the outpouring
of generosity and good deeds from enterprises and entrepreneurs
who from the bottom of their hearts want to lend a helping hand
to the poor, the underprivileged and the disadvantaged.

Although corporate social responsibility (CSR) activities are
not limited to assistance to the poor, the strong participation of the
business circle in philanthropist activities have helped relieve the
heavy burden aggravated by the health crisis and recent disasters.

Among numerous enterprises putting their names down for the
Saigon Times CSR 2020, roughly 80% have made huge donations
in cash and in kind to help the country overcome the pandemic
and to come to the rescue of victims of recent storms, floods and
landslides. Such good deeds deserve being honored and held in
high esteem.

But, as said early on, CSR is not confined to philanthropist
activities, which is a perception shared by the generous enterprises.
The business circle for the most part has aligned CSR to their
business strategies. They contribute more to education and
healthcare, they advocate environmental protection, they support
sci-tech development, and they nurture startups among others,
opening their pockets for the good of the society. In making CSR
an intergral part of business, many enterprises have made long
strides toward sustainable development, not only for themselves
but for the society and economy.

Such corporate contributions instill confidence in the society
that generousity is still awash among the business circle, and that
the community spirit is still shining bright, all the more so in
tough times.

This special edition of The Saigon Times is issued in recognition
of such good deeds, though we can cover little of the inspiring
stories. However, we at The Saigon Times are committed to our
mission to accompany enterprises in their meaningful journeys.
The Saigon Times CSR program will continue next year to reflect
and acknowledge strong devotions of the business circle for the
benefit of the community, and to assert the society’s confidence
that the community spirit continues to fly high.

THE SAIGON TIMES
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3* SPREADING THE CSR SPIRIT

Ms. Thao Lam, Exwecutive Director of LIN Center for
Community Development

owever, CSR is neither synonymous with corporate

philanthropy nor an alternative. Although corporate

philanthropy may be a part of the CSR strategies of

a business, there is much more to CSR than simply
philanthropic gestures (pure philanthropy).

CSR and corporate philanthropy: what are they?

There are several definitions of CSR. The International
Organization for Standardization (ISO) has addressed the
definition of CSR through its 1ISO 26000 standards on
Corporate Social Responsibility. In these guidelines, CSR is
defined as: “The responsibility of an organization for the impacts
of its decisions and activities on society and the environment,
resulting in ethical behavior and transparency which contributes
to sustainable development, including the health and well-being
of society; takes into account the expectations of stakeholders;
complies with current laws and is consistent with international
standards of behavior; and is integrated throughout the
organization and implemented in its relations.”

Philanthropy, derived from the Greek Philanthropos, literally
the “love of humanity,” is an abiding part of modern corporate
social responsibility. Defined as a charitable act carried out for
society’s good, its defining characteristic is its voluntary nature.
Corporate philanthropy is the act of a business promoting the
welfare of community, generally through charitable donations of
funds or time.

Why CSR and corporate philanthropy have been
misunderstood as synonymous?

The basis of our modern understanding of CSR is greatly
influenced by Archie Carroll’s work and his creation of the CSR
pyramid (1991). The set of four responsibilities (economic, legal,
ethic, and philanthropic) creates an infrastructure that helps to
delineate in some detail and to frame or characterize the nature
of businesses’ responsibilities to the society of which it is a part.

Pure corporate
philanthropy is not
all about CSR

Majority of the times when corporate social responsibility is
mentioned, it is mainly in reference to the philanthropic initiatives
of a company (corporate philanthropy). CSR and corporate
‘ philanthropy have often been misconstrued as synonymous.

While economic, legal, and ethic responsibilities are required or
expected of business by society, philanthropic responsibility is
desired of business by society. As a consequence, philanthropic
responsibility is more discretionary or voluntary on business’s part.
In Vietnam and other developing countries, the culture of
philanthropy is so ingrained that philanthropy is the highest
expected norm - it is considered the right thing to do by a
business. When examining the social contract between
business and society today, it typically is found that the citizenry
expects businesses to be good corporate citizens just as
individuals are. And corporate philanthropy is seen as the most
direct way to become a “good citizen” and improve business’
prospects and reputations. This leads to the fact that businesses
have preferred to emphasize their philanthropic responsibility
among their CSR programs. Many companies generally still at
an early stage of maturity in CSR, sometimes even equate CSR
and philanthropy rather than the more embedded approaches.

CSR versus corporate philanthropy: what are the main
differences?

Corporate philanthropy is usually defined on an outcome-
basis by improving human welfare or the common good. At
the same time, CSR usually refers to societal expectations
on ESG (Environmental, Social, and Governance) aspects
in a business’ managerial decisions and activities. As the
concept of sustainable development encapsulates the societal
expectations on ESG aspects, CSR becomes the contribution
of business to sustainable development.

BY THAO LAM

Scan the QR Code for full story
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No one is left behind

At the age of 71, every day, sunny or rainy, Nguyen Thi Huynh wakes up
early, cooks steamed glutinous rice and pushes her cart to a corner of Tan

Da and Nguyen Trai streets in HCMC’s District 5 to sell food to workers and
students. However, since Covid-19 broke out, leading to travel restrictions,

ojek

her sales have dropped by half. Her neighbors advised her to stop selling the
steamed glutinous rice due to her old age and the virus, but she must still
continue her job, to which she has been sticking for 16 years, for a living to

support her family of five, including her husband suffering a stroke and two
mentally-ill sons.

n early April, a support group from the

CafeTek program launched by HCMC

Television (HTV) and sponsored by

Gojek donated the elderly woman
a smartphone and instructed her how to
use the GoFood platform of ride-hailing
service provider GoViet, which has been
rebranded as Gojek, to sell her steamed
glutinous rice, helping stabilize her family’s
source of income.

Due to the social distancing order as a
result of the coronavirus pandemic, Do Thi
Thanh Thao’s pushcart selling chitterling
gruelon Do Tan Phong Streetin PhuNhuan
District has served fewer customers than
before. The pushcart is her main source of
income to bring up her two children. While
she was facing an enormous financial
burden, the support group appeared and
put her gruel cart on the GoFood platform,
keeping her children’s dream of continued
schooling alive.

The two women are among hundreds
of newcomers to the GoFood platform
since the coronavirus pandemic began
in mid-March. They are owners of
eateries and small food stores which
had previously sold food in a traditional
way, meaning that customers come to
their eateries for meals and pay in cash.
They did not know about the technology
at all, or even never used a smartphone
before. The GoFood platform of Gojek
and smartphones have helped a number
of food providers maintain their job and
stabilize income.

DOANH NGHIEP VI CONG BONG |+ 6

Gojek drivers donate gifts to needy people amid the coronavirus pandemic

With the motto “No oneis left behind,” Gojek has been writing meaningful corporate
social responsibility (CSR) stories amid the coronavirus pandemic which are benefiting
numerous people from vendors and owners of small food stores to its partner drivers.

Ms. Lynette Chong, Head of Enterprise at the ride-hailing firm, told The Saigon Times
Online that “Gojek Vietnam has been working with more than 80,000 merchants from
well-known brands to micro, small and medium-sized stores in alleys, which offer good
foods though still with largely unknown brands. For the micro and small stores, we
hope the GoFood platform can empower them through a tough time.”

She furthered that “from the very first days of operation, our commitment has
been to supporting restaurants, small stores, in promoting their business, improving
revenue, as well as providing them access to technology, online digital marketing tools.
With Gojek’s technology, we have a more solid platform to continue our mission of
bringing more positive impacts to society.” BY TAM AN

Scan the QR Code for full story
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AN CUGNG” Spreading love
Wood - Working Materials aCfOSS Wh()le COUHU’U

During the toughest days early this year when Vietnam was making great efforts to contain Covid-19, the
disease caused by the novel coronavirus, many hospitals and scores of frontline health care workers were
coming under pressure to provide treatment to patients.

ith the desire to join hands

with the HCMC health

sector in this war, An

Cuong Wood Working
JSC in coordination with Hung Thinh
Corporation on April 9 donated VND3.3
billion to the health care workers of the
HCMC Hospital for Tropical Diseases.
Of this, VND50O million in cash was
donated by An Cuong Wood.

Speaking at a meeting with the
hospital’s representatives, Le Thanh
Phong, vice general director of An Cuong
Wood, said that the wood processor
expected the donation could partially
help the hospital with more resources to
contain the spread of the deadly virus.

“Joining hands with the whole
nation to combat the pandemic is the
responsibility as well as the pride of
An Cuong, Hung Thinh and our all
employees,” Phong added.

Besides this, the wood processor
has donated VND5O million to the
“Saigon Times-Great Circles” program
organized by the Saigon Times Group to
provide relief aid to those vulnerable to
the disease, and VND32.5 million to the
Fatherland Front Committee of Ward 7
in HCMC’s District 8, aiming to support
poor families to weather the storm
caused by this health crisis.

SPREADING LOVE -
ACCOMPANYING YOU
TO SCHOOL

With an aim to help underprivileged
students living in remote, mountainous
regions earn knowledge, An Cuong
decided to present more than 100 gift
sets to students of Lung Ga school in

Children pose for a group photo in a charity program held by An Cuong

Hoa An District of the northern mountainous province of Cao Bang in December 2018.

The life of children in mountainous areas is more disadvantaged both materially and
spiritually than their peers in other parts of the country. Temporary schools made of
local traditional materials such as bamboo and straw pose a risk of having their roofs
blown off and walls collapsed during storms or heavy downpours. Amid such situation,
in September last year, the Smile of Hope Fund under An Cuong Wood Working
Company built and renovated a kindergarten in Thuong An Hamlet, Bac Giang District
in the northern mountainous province of Ha Giang.

.-.AND WRITING MORE INCREDIBLE STORIES

Aside from activities enabling students to make headway on the knowledge pathway,
the Smile of Hope Fund founded by Le Duc Nghia, general director of An Cuong
Wood, over the past years has offered prompt support to people with unfortunate
fates or those living in poverty-stricken families.

Charitable activities have laid a solid foundation for An Cuong to raise its humanity
in building the business culture and made a contribution to the firm’s efforts to achieve
sustainable growth. Moreover, the wood processor wants to share the kindness
through its charity events to develop civilized and positive communities, to spread love
and care to every corner across the country. BY HONG NGAN

Scan the QR Code for full story
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Fico

Journey to build
the foundation for the future

Enterprises have experienced many ups and downs due to the Covid-19 pandemic. According to statistics
from the Ministry of Planning and Investment, more than 78,000 firms withdrew from the market in
the January—September period this year. However, during the period, many enterprises still managed to
contribute significantly to the fight against the pandemic and to support disadvantaged people through
practical activities; and Fico-Y TL Cement was not an outsider in this cause.
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JOINING HANDS WITH THE
COMMUNITY

Doan Tran Minh Thu, who is in charge
of communications at Fico-YTL, said
cement enterprises are facing high
inventories, and large projects have
been suspended. However, Fico-YTL
has even stepped up its activities to
support the community by supplying
essential commodities to those who are
at the frontlines in the fight against the
pandemic.

As for social welfare activities, Fico-
YTL has supported the supply of
clean water to residents in Tan Hoa
Commune, Tan Chau District, Tay Ninh
Province, and has regularly called on six
Vietnamese heroic mothers whom the
company had earlier committed to take
care of, in the southern province of Tay
Ninh, where the firm is located. The firm
has also coordinated with the provincial
government to install streetlights
along nearly six kilometers of roads to
ensure traffic safety and social order for
residents in Cay Cay Hamlet, Tan Hoa
Commune, Tan Chau District.

In May last year, Fico-YTL donated
more than VND5O0O million to build

Saigon Times CSI¢ -’*‘»’.
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playgrounds for children in Tay Ninh City.

In addition, the firm has donated thousands of cement bags to build and upgrade
many schools in Tay Ninh and construct bridges and roads in the Mekong Delta,
according to Ms Minh Thu.

Since 2009, it has spent more than VND100 billion on its community activities. Fico-
YTL Cement has been highly evaluated for its tremendous efforts for the community
betterment.

BUILDING THE FOUNDATION FOR THE FUTURE

Last year, Fico-YTL Cement launched “Sustainable Development Ambition
2025” with the strategic goal of building a prosperous community and contributing
to sustainable development in Vietham. The goals is based on the combination
of effective business, environmental protection and positive contributions to the
community. This three-pronged strategy is referred to by Fico-YTL as the journey to
Build The Foundation For The Future.

Commenting on the notion of the goal to Build The Foundation For The Future, the
communication executive said it relates to education for the young and support to
improve living conditions for the community.

“Fico-YTL is a cement producer, so when mentioning foundation for the future,
many people would think about the company’s supply of cement for construction
projects like houses, roads, bridges and airports. In fact, with the ambition, we target to
support the education of young generations and the improvement of living conditions
of local people,” she noted.

Scan the QR Code for full story
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Hanh trinh Xay Nén Tuong Lai

Pai dich Covid-19 khién nhiéu
doanh nghi¢p lao dao, trong 9
thang dau nam 2020, ca nudc da
co hon 78 nghin doanh nghiép
rut lui khoi thi truong (theo s6
licu cuia Bo Ké hoach va Dau
tu). Thé nhung trong dot dai
dich nay, chung ta cung dong thoi
cting chung kién mot lan song cac
doanh nghiép hét long gop cong,
gop suc dé ho tro cho cong tac
phong chong dich, hd tro cong
dong trong hoan canh kho khan
bang nhting hoat dong thiét thuc.
Xi mang Fico-YTL la mot trong
so do.
CHUNG TAY VGI CONG DONG
NHUNG LUC KHO KHAN

Chi Boan Tran Minh Thu, phu trach
Truyén théng Doanh nghiép Xi mang
Fico-YTL cho biét “Céac doanh nghiép
xi mang vén dang d&i mat vdi tinh trang
du cung, cac du an Ién déng bang, dai
dich Covid-19 cang lam khoé chéng
thém khoé. Nhung mot miéng khi doi
b&ng mot goi khi no, trong thsi diém
kho khan nay thi mdéi can su chia sé.”

Thdi gian viua qua, dai dich Covid-19
clng nhu tinh hinh thai tiét dién bién
phuc tap... &nh huéng khong it d€n hoat
dong san xuét kinh doanh, tuy nhién Xi

DOANIH NGHIEP VI CONG BONG 10

TS 17 i GiAD NHA TINH NGHIR NAM 2020,

maéng Fico-YTL d&a khéng giam, ma con tang cudng céc hoat déng hé trg cong
déng théng qua céc hoat dong dong vién, hé trg nhu yéu phdm cho Iuc lugng nai
tuyén dau chéng dich.

Cong ty khong quén tham hoi 6 Me Viét Nam Anh hung tai tinh Tay Ninh ma céng
ty da nhan phung dudng su6t dsi, mot hoat dong thé hién tinh than “Dén on dap
nghia, uéng nudc nhd ngudn”.

Pa6i véi cong tac an sinh xa hoi, Xi mang Fico-YTL gép phan mang dén anh sang
va nguon nudc sach cho ngudi dan dia phuong tai khu viuc tinh Tay Ninh: hé trg cédp
nguén nudc sinh hoat cho ngudi dan xa Tan Hoa, huyén Tan Chau va hé trg cap
nudc thé khoang 300m3/ngay cho khu dan cu bién gidi Cau Sai Gon 2; phdi hgp
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vdi chinh quyén dia phudng lap dat gan 6km dén dudng nham dam bao an toan

giao thong va an ninh trat tu cho dan cu &p Cay Cay, huyén Tan Chau. Xi mang Fico-YTL la mot thanh
Thang 05/2019, cong ty tai tr¢ hon 500 triéu dé xay dung cum khu san chdi vién ctia Tap doan YTL, nha san
thiéu nhi trén dia bang Thanh phé Tay Ninh, gép phan tao ra san chadi lanh manh, xudt vat lieu xay dung hang
bé ich cho cac em. dau Chau A. Xem them céc
Bén canh d6, Xi mang Fico-YTL d4 tai trd hang ngan bao xi mang dé hé trg xay hoat dong hé tro cong dong
dung, chinh trang nhiéu trudng hoc tai tinh Tay Ninh, xay dung cau, dudng néng cla Fico-YTL tai day: https://
thon tai khu vuc Déng béng séng Ctiu Long... fico-ytl.com/

T nam 2009 dén nay, kinh phi cho nhiing hoat déng hé trg cong déng da hon
100 ty déng. Nhing né luc nay cling gitp Xi mang Fico-YTL dudc nhin nhan la mot
trong nhiing doanh nghiép dudc danh gia cao vé hoat dong kinh doanh gén lién vdi
cong tac cong déng. Pon cti la vao nam 2019, Xi mang Fico-YTL dudc cong nhan  dé xay nha cua, cau dudng, san bay...

la moét trong céc doanh nghiép CSR dién hinh clia Théi bdo Kinh t&€ Sai Gon. |a nhiing nén mdéng quan trong cho su

phat trién kinh t& xa hoi. Nhu vay la
DONG HANH VGI NHUNG CON NGUGI CO CUNG TAM HUYET chua dd, d6i véi Xi mang Fico-YTL, Xay
XAY NEN TUONG LAI Nén Tuong Lai con la nhiing né luc cho

Nam 2019, Xi méang Fico-YTL céng b6 “Muc tiéu phat trién bén vilng 2025”,  hoat dong gido duc thé hé tré, nang cao
thé hién chién ludc téng thé tap trung vao viéc kién tao quéc gia thinh vugng va  ddiséng cong déng. Tat ca tao nén mot
phat trién bén viing tai dia phudng, dua trén nguyén tac két hgp hai hoa gida kinh  nén tang viing vang cho su phat trién
doanh hiéu qua, bao vé méi trudng va déng gop tich cuc phat trién ctia cong déng.  thinh vugdng cla dia phudng noi Céng
Xi mang Fico-YTL goi d6 la Hanh trinh Xay Nén Tuong Lai. ty cé hoat dong.”

Ximang Fico-YTL da va dang déng hanh véi nhiing nhan vat dac biét, nhiing con
ngudi tham lang va bén bi trong hanh trinh mang dén nhiing diéu t6t dep cho ngudi
khdc. Trong thai gian t8i, Fico-YTL sé gidi thiéu nhiing nhan vat nay dé truyén cam
hidng cho moi ngudi, cung tham gia xay dung mot tudng lai t6t dep hon.

Nhu chia sé cta chi Thu “Fico-YTL la mét cong ty xi mang, nén khi néi dén Xay
Nén Tuong Lai, ching ta dé dang lién tudng dén viéc Coéng ty sé cung cép xi mang

Quétmd QR dé

doc tron bai viét

11 DOANH NGHIEP Vi CONG DONG



t\’}' SPREADING THE CSR SPIRIT

Py

ASIA

DRAGON Sharing profits

with the community

said the company’s top leader.

Since the company was established in 2006, we have joined hands
with various clubs and associations such as the 2030 Business Club
of the Saigon Times Club to build bridges and roads and donate
books to libraries nationwide. | am very happy to do good and share
difficulties with underprivileged people,” says Nguyen Thi Viet Hoa, founder and
chairwoman of Asia Dragon Cord & Twine.

One of the firm’s community activities this year is helping relieve the pain and losses
triggered by the recent floods and storms in the central region of Vietnam. Asia Dragon
is planning to provide post-natural disaster support for affected residents.

Asia Dragon will also extend its support to the families of fishermen who went

missing due to the recent powerful typhoons, and some poor households in fishing
villages in central Viethnam, and award scholarships to their children until they finish
their high-school.

With an aim to improve the teaching and learning environment, the firm is set to
donate many sets of computers to some schools struck by severe floods.

Asia Dragon has also launched a social program called “Accompanying poor

" TAT CA Vi HOC SINH THAN YEY #

QUY KHUYEN HOC DAY A CHAU
NAM HOC 2018 - 2019

= LE TRAD HOC BONG |
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As the first and leading rope manufacturer in Vietnam, Asia Dragon Cord & Twine
has conducted various corporate social responsibility (CSR) activities as part of its
own business strategy to create real benefits for the community. The company’s social
programs primarily focus on education besides poverty alleviation to support for
those disadvantaged people, including those recently affected by natural disasters,

students in the Mekong Delta,” aimed
at awarding scholarships to secondary-
school students.

Chairwoman Viet Hoa observes
that while primary students receive the
support from the Government through
the illiteracy eradication policy and
can attend school with little difficulty,
problems often emerge when they enter
secondary school. Many of them drop
out of school as they have to help their
parents to take care of their younger
siblings, or have to work to earn a living
due to poverty, says Viet Hoa. Therefore,
the programto accompany poor students
is expected to help children pursue their
studies for a better future.

“Knowledge will help people find
the right way,” says the leader of Asia
Dragon.

Asia Dragon Cord & Twine, having
been in operation for over 15 years, has
primarily targeted overseas market
before returning to the home front in
2018. The company then extracted part
of its profits to support local education.

BY MY HUYEN

Scan the QR Code

for full story
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Go Further

The Coi Show showcases photos
that promote awareness for road
safety in Vietnam

Ford contributes
to enhancing road safety
in Viemam

eading carmaker Ford Vietham has
collaborated with local agencies and
international organizations to help enhance
road safety in Vietnam through many practical
programs such as international seminars on road safety,
helmet donations and driving skill courses over the past
12 years. Such a strenuous devotion over the long term
has shown the automobile company’s commitment to
the community in a sphere of its strength.
BY NAM HUNG

Scan the QR Code for full story

VCG Promoting Southwestern
specialties as contribution
(0 COMMUNItY m—

Vietnam Consulting Group

t goes without saying the

Mekong Delta boasts a rich

diversity of foods and flavors,

but farmers there for the most
part are still living in poverty. To
help the Mekong Delta provinces
market their products to consumers,
Vietnam Consulting Group (VCG)
has chosen a new way of publicity:
promoting the region’s specialties
as a way of exercising its corporate
social responsibility (CSR).

Doan Huu Duc, director of VCG,
attends a Mekong Delta cuisine
promotion program

13 DOANH NGHIEP Vi CONG DONG
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BLUE SEA

Embellishment
for eternity

Not only an important criteria for enterprises to unify their staff
and build corporate culture, “happiness” has recently been also
mentioned as a business strategy for sustainable development.

HAPPINESS INDEX - NEW STANDARD OF RESORT REAL ESTATE

Pursuing the happiness goal should be a long-term orientation instead of a trend in
planning a strategic vision. Along with the developments of life, humans’ concept of
happiness has changed remarkably over time. Issues pertaining to the health of each
individual and family have also been given priority. More and more people look for such
values as nature, landscape, living environment, relaxation conditions, macrobiotics or
elements affecting spiritual value from construction works.

Therefore, the development of green, environment-friendly real estate has no longer
been considered an opportunity or tendency, but has become a prerequisite in the
context that climate change has had strong impact on Vietnam. At present, green
construction projects account for just 139 but it is forecast to rise to 249 in 2021
(according to World Green Building Trends Report announced by Dodge Data &
Analytics on November 13, 2018).

According to the survey of the demand for the second house conducted by
VnExpress in 2019, over 70% of customers like to stay in areas with exclusive beach
close to the nature with many conveniences. Many businesses with far-sighted

DOANH NGHIEP VI CONG DONG 14

vision have looked forward to offering
living spaces meeting the demand for
energy recovery and green standards
for the environment and corporate social
responsibility.

ECOLOGICAL FOOTPRINT
EMBELLISHMENT

Helen Keller,
social activist, once said, “No one has

a famous American

the right to consume happiness without
producing it.” To produce happiness,
Blue Sea Group has dedicated to
realizing global corporate social
responsibility, characterized by practical
actions for the “ecological footprint
embellishment.”

As for Blue Sea Group, nature is not
exploitation;
instead, itis a national asset that needs to

unlimited resources for
be preserved. In other words, protection
and embellishment of nature is a big
responsibility in the development path
of an enterprise, showing the ideal and
targets of Blue Sea Group. This strategy
has been shown through Edenia Resort,
a rare project to be adjacent to primary
forest and sea, bearing the Go Green
style in Ho Tram. This is also one of the
few resort real estate projects in Vietnam
that looks forward to the world’s green
standards.

Scan the QR Code

for full story
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Ton tao
== ¢ uong tOn

Khong chi la mot tiéu chi quan trong giup cdc doanh nghiép gan két doi ngu va xay dung van hoa doanh
nghiép, khdi niem “hanh phuc” gan day con duoc dé cap nhu mot chién luoc kinh doanh hudng dén su phat

trién bén ving.

CHi S6 HANH PHUC -
TIEU CHUAN MOI CUA BDS
NGHi DUGNG

Theo dudi muc tiéu hanh phuc nén la
dinh hudng dai han chi khong phai mot
trao luu trong viéc hoach dinh tdm nhin
chién lugc. Cung véi sy phat trién moi
mét cla ddi séng, quan niém vé hanh
phuic cta con ngusi da thay déi dang ké
theo thdi gian. Cac van dé lien quan dén
stic khde cla mébi cé nhan va gia dinh
clng dudc dac biét uu tién hon trudc.
Ngay cang cé nhiéu ngudi tim vé cac
gia tri nguyén ban nhu thién nhién, canh
quan, moi trudng séng, diéu kién nghi
dudng, thuc dudng hay nhiing yéu t6 tac
dong téi gia tri tinh than tu cdc san pham,
cong trinh xay dung.

78 QuétmaQrdé
8 doctron baiviét

Chinh vi vay, viéc phat trién bat dong san xanh, than thién véi méi trudng khéng con
dudc nhin nhan nhu 1a co hoi hay xu hudng ma da trd thanh diéu kién tat yéu dac biét
trong béi canh bién déi khi hau dang tdc dong manh mé dén Viét Nam. Trén thuc té,
céc du an coéng trinh xanh hién chi chiém 13% nhung du béo sé tang gdp doi véi 249%
vao nam 2021. (Theo bdo cédo va khao sat World Green Building Trends 2018 cua
Dodge Data & Analytics dudc cong bé ngay 13/11/2018).

Theo khao sat vé nhu cau ngoi nha thu hai do VnExpress thuc hién vao nam 2019,
han 709 khach hang ua chudng nghi dudng & khu vuc cd bai bién riéng, gan gdii thién
nhién va cé nhiéu tién ich n6i khu. Theo do, viéc mang dén khong gian séng dap ting
nhu c4u tai tao nang lugng va thda méan céc tiéu chuén xanh vé méi trudng, trach nhiém
x& hoi... da dudc nhiéu doanh nghiép cé tam nhin xa hudng dén.

TAN TAO DAU CHAN SINH THAI

Helen Keller - nha hoat dong xa hoi néi tiéng ngudi My tiing ndi: “Khéng ai cé quyén
hudng thu hanh phic ma khéng tao ra nd.” Dé tao ra hanh phuc, Blue Sea Group da
dat hét tam huyét clia minh dé dau tu va thuc hién cac trach nhiém xa héi mang tinh
toan cau, cu thé hda bang moét loat cac hanh ddng thiét thuc cho viéc “tan tao dau
chan sinh thai”.

Déi véi Blue Sea Group, thién nhién khong phai la nguén tai nguyén vé han dé khai
thac ma doé con la tai san qudc gia can dudc bao tén. Néi cach khac, gin git va tan tao
thién nhién la trach nhiém I6n trong hanh trinh phat trién ctia doanh nghiép, thé hién rd
ly tudng va muc tiéu ctia Blue Sea Group. Chién ludc nay da dudc thé hién ré nét qua
Edenia Resort, du an hiém hoi c6 rting nguyén sinh va bién lién ké, mang phong céach
Go Green tiéu biéu tai H6 Tram; déng thsi day ciing la mot trong sé it du én bat dong
san nghi duéng tai Viét Nam hudng tdi cac tiéu chuén xanh cla thé gidi.

15 DOANH NGHIEP VI CONG DONG



. SPREADING THECSRSPIRIT

s

The Duy Tan Plastics Recycling Factory.

s DUYTAN s

PLASTICS

Choosing the rocky path,

BUILD A RECYCLING PLANT

Treating waste in general and plastic waste in general
remains a headache and is an urgent task of all countries
in the world. Aware that protecting the environment is the
social responsibility of residents and enterprises, Duy Tan has
decided to take a tough path, spending up to US$60 million
investing in a plastic recycling plant to help with plastic waste
reduction.

Apart from securing professional staff and finding suitable
technology for the operation of the facility, Duy Tan has
established a network of agents purchasing used bottles to
minimize plastic waste pollution.

“Manufacturing plastic products from imported plastic
grains needs simple processes of operating machines, while
it is much more difficult to recycle used plastic bottles as all
the machines in the production line must be synced with one
another,” says Le Anh, vice president at Duy Tan.

Besides careful calculation and meticulousness, the divisions
and departments of the firm from the engineering and research
divisions to its sales department have to closely collaborate
with each other to bring about high efficiency, he adds.

This is the first plant of its kind in Vietnam to apply the ‘Bottle
to Bottle” recycling technology, which means plastic grains are

DOANIH NGHIEP VI CONG PONG (16

tor the good of the environment

Translating corporate social responsibility (CSR) principles into practical actions, Duy Tan, a plastics
company in Vietnam, in its own way, has been striving to build a greener living environment to not
only improve the living standards of residents but also benefit the country’s economy. Though rocky,
the path it travels will benefit the environment strongly.

produced from used plastic bottles for new bottles.
“Developing the plastics recycling plant, which is located in
Long An Province’s Duc Hoa District, is one of the firm’s major
strategic goals in 2020,” says Le Anh. That is the reason why
Mr. Tran Duy Hy, general director of the company, managed to
acquire 65,000 square meters of land in an industrial zone in
Long An many years ago in preparation for the recycling plant.

PUT MORE EFFORT IN ENVIRONMENTAL
PROTECTION

Duy Tan has cooperated with over 80 standard agents to
purchase, classify and package used plastic bottles to secure
inputs for the production of its plant.

In the first phase of the facility, Duy Tan buys 60 tons of used
bottles each day. The volume of used bottles purchased by
the firm reaches up to 22,000 tons each year, which is highly
meaningful when it comes to environmental protection.

Scan the QR Code for full story
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DUYTAN

PLASTICS

Bao vé moi trudng theo cach cuia minh

Dong hanh cung voi chu truong ciia Thu tuong Chinh phu vé tang cuong quan ly, tai st dung, tdi ché, xu ly va
giam thi€u chat thai nhua, Duy Tan da dau tu xay dung nha may tdi ché nham khong chi mang lai loi ich vé kinh

t€ ma con gitp cho moi truong song thém xanh

.

Nha mdy nhua tdi ché Duy Tan

CHON CON DUONG KHO BE DI

Nhu chiing ta da biét, rac thai néi chung va rac thai nhua ndi rieng dang la moét van dé
cép bach céan giai quyét khong chivéi méi qudc gia ma con mang tinh toan cau. Lam thé
nao dé giam sé lugng rac thai ra méi ngay, lam thé nao dé phan loai-xU ly rac hgp ly, ti dé
giam thiéu tac hai ctia né dén méi trudng? Giai quyét diéu I6n lao va rat vimé nay trudc
tién rét can y thuc, tradch nhiém cla tling ngudi dan, tting doanh nghiép trong xa héi.

Ché&p nhan di con dudng kho, Duy Tan da dau tu 60 trieu dé la My dé xay dung nha
may nhua tai ché. Song song dd, déi ngl nhan su chuyén nganh cla cong ty ciing
ngudc xudi cac nudc tim ki€m céng nghé phu hdp, xay dung mang ludi thu mua vo chai
déa qua st dung dé gdp phan giai quyét van dé dang nhtic nhéi hién nay: chét thai nhua.

“Néu nhu san xuat nhua ti hat nhua nguyén sinh nhap khau, thi méi may hoat dong
doc lap va ra thanh phdm la ban duge. Nhung lam nhua téi ché khé hon rét nhiéu. Cac
may phai lién két véi nhau thanh hé théng déng nhéat. Moi thi phéai dudc tinh toan ky
ludng, doi hoi su ti mi, chi ti€t. Chua hét, cac bo phan trong cong ty, ti ky thuat, nghién
cuu phat trién dén thu mua, ban hang ciing phai lam viéc chét ché véi nhau. N6i chung,
lam nhua binh thudng 6 phan thi lam tai ché phai 8-9 phan”, 6ng Lé Anh, Phd téng giam
déc Cong ty C6 phan San xuat Nhua Duy Tan, cho biét.

Tinh dén thsi diém nay, day |a nha may dau tién tai Viét Nam ting dung cong nghé
tai ché “Bottles to Bottles” (chai ra chai), tiic dung chai nhua c tai ché thanh hat nhya
dé lam nguyén liéu san xuét chai nhya mai.

Ong Lé Anh khang dinh, “phat trién nha may nhua tai ché chinh 1a mét trong nhiing
chién lugc trién khai trong nam 2020 cua Duy Tan. D6 la ly do 6ng Tran Duy Hy,
Téng gidm d6c cong ty cdch day nhiéu nam da mua ddt 8 cum cong nghiép nhua tai

huyén Buc Hoa, tinh Long An, dién tich
Ién t8i 65.000 mét vudng, chd ngay xay
nha may.”

Duy Tan clng ch&p nhan rdi ro khi
thuc hién du an ma nguén cung va chét
lugng nguyén liéu phuc vu cho nha may
tai ché& cé thé khong dam bao. Bao nhiéu
nam qua, cac doanh nghiép téi ché “khoc
rong” vi khau phan loai, x( ly rac thai
han ché. Chua hét, cé thé thj trudng sé
c6 thém doanh nghiép tham gia, chia sé
ngudén cung.

BAO VE MOI TRUGNG THEO
CACH CUA MINH

Dé c6 ngubn nguyeén liéu dau vao cho
nha may tai ché, Duy Tan da gay dung
dugc mang Iudi hon 80 dai ly dat chuén,
thuc hién thu mua, phan loai va dong kién
céac chai nhya da qua st dung. Méi ngay,
Duy Tan thu mua 60 tan vé chai da qua st
dung. Tinh ra mot nam, sé lugng nay 1én
t6i ca 20.000 dén 22.000 t&n, mot con
s8 cd y nghia véi moi trudng.

Diém sang va ciing la luc ddy dé Duy
Tan trién khai nhanh du &n la thj truéng cé
phéan rong ma vi cac khach hang ctia Duy
Tan dang sén sang cho viéc st dung nhua
tai ché. Day la cach dé cac doanh nghiép
phét trién bén viing, gia tang uy tin thuong
hiéu cting nhu thuc hién cam két vdéi cac
bén lién quan.
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People pose for a group photo at a ceremony to wrap up a course providing training on paper manufacturing techniques, jointly organized by Lee&Man Vietnam and Nong

Lam University in HCMC.

It is generally challenging for a company to achieve business development, mitigate negative impacts of its
operations on the environment, and improve the quality of life for its employees and the local community at the
same time. However, reality has shown that many companies have managed to thrive business without having
to put social responsibilities on the back foot. Lee&Man Vietnam is one of such firms, having demonstrated its
commitment to corporate social responsibility (CSR) initiatives by launching a wide range of programs showing

its care to the society.

Aligning CSR

m With business growth

ee&Man Vietnam, located in the Mekong Delta

province of Hau Giang, has strongly attended to

human resource development in the locality where

it operates. The company has joined forces with the
HCMC Electricity Power College and Nong Lam University
in HCMC to open training courses on electricity and paper
manufacturing techniques for the students. The firm covered
all tuition fees and living costs for them. After graduation, the
students will be recruited to work in the company.

Sharing his viewpoint about the company’s programs to
bring values to the community, Patrick Chung, general director
of Lee&Man Vietnam, said: “To Lee&Man Vietnam, the
implementation of CSR always comes with the growth of the
company and is an indispensable part on the firm’s pathway
toward sustainable development.”

Besides this, the subsidiary of the paper and pulp
manufacturer Lee&Man Manufacturing Ltd has regularly
upskilled its workforce by organizing training workshops at
home or sending its employees abroad for further training.

Lately, the company has put into operation a VND380-
billion residential project with over 400 apartments,

DOANH NGHIEP Vi CONG DONG 18

accomodating some 1,500 Lee&Man Vietham employees
and their family members. Through these activities, the firm
has fulfilled its commitment to level up its staff and improve
the quality of their life.

CEO Patrick Chung noted that aside from investing in
production and caring about the employees, Lee&Man
Vietnam has proactively innovated and taken part in various
community programs, aiming at contributing more to the
development of the province of Hau Giang in particular and
the nation as a whole.

Specifically, in terms of enhancing the quality of education
and training, Lee&Man has teamed up with local authorities
to develop schools, present gifts including books, stationery
items and bicycles, and grant scholarships to students with poor
family background but outstanding academic performance in
Hau Giang and neighboring localities. BY THAI THANH
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Cdc sinh vién sau khi ra truong sé dugc nhan vao lam tai Lee & Man vdéi thu nhap 6n dinh khdi diém 6-7 trieu dong/thdng

Trong boi canh hoi nhap sau rong, yéu cau dat ra doi voi doanh nghiép
la thuc thi t6t mo hinh phat trién bén ving (PTBV). Bén canh muc tiéu
thuc ddy kinh té, xa hoi va mai truong, trach nhiém xa hoi cung 1a yéu to
can duoc chu trong hon hét, gop phan thé hien cam két cua doanh nghiép
trong su phat trién kinh t€ bén viing, nang cao chat luong cudc song cho
nguoi lao dong va gia dinh ho, cong dong dia phuong va xa hoi noi chung,.

MANH GHEP HOAN CHINH PTBV

Trach nhiém xa hoi va thuc hanh dao dic (CSR) déng vai tro quan trong, gop phan
quyét dinh thanh céng clia doanh nghiép, ddng thdi 1a quy tdc khong thé thiéu véi moi
doanh nghiép céan su truséng ton va PTBV.

Nghién ctiu CSR toan cau nam 2015 cho thay, 91% ngudi tiéu dling toan cau mong dgi
céac doanh nghiép hoat dong cd trach nhiém dé giai quyét cac van dé xa hoi va moéi trusng.
Han niia, 84% nadi rédng ho tim kiém céc san pham cé trach nhiém bét cui khi nao cé thé.
Biéu nay cho thdy ngudi tiéu dung ngay cang nhan thic dudc tdm quan trong cua trach
nhiém x& hoi va uu tién cac san phdm ti nhiing doanh nghiép tuan thi dao dtic kinh doanh.

Dua trén mo hinh PTBV véi ba tru cot chinh la kinh té€, xa hoi va méi trudng, tréach
nhiém x& hoi cé thé déng vai trd 1a mét trong nhiing “céng cu” tich hdp, hé tro va tang
cudng “suc nang” clia ba tru cot trén. Trén thuc té, viéc can bang gitia bai todn kinh té,
vdi han ché nhiing tdc dong xdu ctia doanh nghiép téi cong déng, mai trudng, déng thai
nang cao chét lugng cudc séng cua luc lugng lao dong, cling nhu clia cong déng dia
phudng va xa hoi néi chung la mot viéc lam khong hé don gian.

Tai Viét Nam, doanh nghiép nhé va viia dang hoat dong chiém khoang 97% téng s6
doanh nghiép. Tuy nhién, khai niem CSR con mdi véi nhiéu doanh nghiép va nang luc
quan ly, ki€n thic chuyén moén trong thuc hién CSR con han ché. Pay la rao can khong

nhd trong muc tiéu hudng dén su PTBV
trong moi hoat dong san xuét, kinh doanh
ma chinh phd dang hudng téi va khuyén
khich doanh nghiép thuc thi

DOANH NGHIEP FDI TiCH cUC
TIEP SUC CHO CONG PONG
Viéc xay dung mo hinh doanh nghiép
cé trach nhiém vaéi xa hoi la rat quan trong
véi bat ky doanh nghiép nao. Riéng vaéi
céc doanh nghiép FDI, diéu nay con anh
hudng dén su ton tai, phéat trién lau dai
3 mot qudc gia. Trén thuc t€, CSR dudc
gidi thiéu vao nudc ta théng qua hoat
dong cua céc cong ty FDI. Cac cong ty
nay thudng xay dung cac bd quy tac va
cac chuan muc dao dic kinh doanh cé
tinh phé quéat dé ap dung & nhiéu khu vuc,
thi trudng khac nhau.
BY THAI THANH
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MIRAE ASSET

Finance Company

CSR is embedded into MAFC’s
core values and business strategies

The term “corporate social
responsibility” (CSR) has
become increasingly popular
amongst not only the business
community but also people from
all ethnicities, social classes

and ideologies. According

to the United Nations, CSR

is generally understood as

being the way through which

a company achieves a balance

of economic, environmental

and social imperatives, while at
the same time addressing the
expectations of shareholders and
stakeholders.

or Mirae Asset Finance
Vietnam, CSR is embedded
into the company’s core values
strategies.
CSR programs have created valuable
contributions to  the  sustainable
development of the company and the
community particularly. Additionally,
CSRis also a vital element to create great

and business

connection amongst MAFC’s members
and MAFC with customers as well.

SUPPORTING PEOPLE
AFFECTED BY COVID-19

In late April, Mirae Asset Finance
Vietnam donated VND273 million
(US$11,650) to the Saigon Times-Great
Circle program to lend a helping hand to
disadvantaged people who have been

DOANIH NGHIEP VI CONG BPONG 20

Lee Ja-yong, chairman of the Members Committee of Mirae Asset Finance Vietnam

severely affected by the Covid-19 pandemic. Of the total, VND150 million came from
the company’s budget and VND123 million was contributed by its employees.

The Saigon Times-Great Circle program is an initiative of the Saigon Times
Group that aims to help mitigate the difficulties faced by poor families and people
who have lost their jobs during the pandemic.

Thanks to support from generous sponsors like Mirae Asset Finance Vietnam,
the program was able to give scholarships to poor students, donate face masks
and hand washing machines to schools and provide necessities to impoverished
people in cities and provinces most affected by the pandemic such as Hau Giang,
Dong Thap, Can Tho, Danang, Quang Nam and Thua Thien Hue.

SEEING CUSTOMERS’ BENEFITS AS TOP PRIORITY
Through the “Walk for Covid-19 victims” program, Mirae Asset Finance Vietnam
launched a VND10 billion package to join hands with the Government in preventing
and combating Covid-19 in April 2020. Up to 31st Aug 2020, the program
has already supported for 3,610 customers with the value up to VND57BIl.
BY MINH TUAN

Scan the QR Code for full story
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CSR - gia tri ¢0t 10i va chién lugc
phdt trién kinh doanh bén viing

Néu Google cum tu “trach nhiém cong dong” hay “CSR”, chung ta
co thé dé dang tim thay rat nhieu hinh anh tuong tu nhau nhu ban tay
dang bao boc trai dat hay bao ve mot trai tim. Cum ti nay cang ngay
cang pho bién va duoc nhac nhiéu hon khong chi trong cong dong cac
doanh nghiép ma con trong cong dong cdc tang I6p xa hoi khac nhau.
Ngay nay, trach nhiém cong dong duoc xem la thuc tién mot doanh
nghiép can lam dé€ dem lai nhuing gia tri t6t dep hon cho cong dong
hay moi truong.

- =

Ong Lee Ja-yong - Chu tich Hoi dong Thanh vien Cong ty Tai chinh Mirae Asset (Viet Nam)

heo dinh nghia ca Lién Hiép Qudc, khai niém trach nhiém cong dong

(CSR) dudgc xay dung dua trén su cong hudng clia nhiéu hoat dong khac

nhau trong linh vuc kinh doanh - bén canh viéc dam bao cac luat lé dudc

dua ra tl chinh phd - nham hudng téi viéc cai thién tinh bén viing cta ban
than doanh nghiép va cling nhu ctia méi trudng hoat dong clia doanh nghiép.

Tlng doanh nghiép sé cé céch tiép can khac nhau tly thudc vao céach hiéu vé CSR
va thd tu uu tién clia doanh nghiép. Mot s6 doanh nghiép gan chat véi ké hoach phéat
trién bén viing dudc dinh hudng bdi Lieén Hiép Quéc; s6 khac gan chat vdi viec cam két
dua ra nhiing chudng trinh nhadm hé trg va phat trién cho cac cong déng con khé khan.

Riéng véi Mirae Asset Finance Viét Nam (MAFC), trach nhiém cong déng dudc
xay dung tu trong gid tri c6t 16i Cong ty théng qua viéc tao ra gia tri d6i véi cong déng
néi chung va khach hang nai rieng. Day dudc xem la tinh than dé két néi toan bo cac
thanh vien MAFC.

POI V61 CONG PONG -
CHIA SE KHO KHAN TRONG
MUA DICH COVID-19

TU dgt khai phat dich COVID-19,
MAFC da két hdp vdéi Saigon Times
Group théng qua chudng trinh “Saigon
Times - N&i Vong Tay Lén” dé hé trg
cho céac hoan canh kho khan bdi anh
hudng cua dich COVID-19. Pay la su
chung tay dén tu Coéng ty va tap thé
nhan vién céng ty. Qua chudng trinh
nay, MAFC da gép phan gitp dé dudc
nhing ngudi nghéo tai cac tinh Hau
Giang, Ba Nang, Hué, v.v. vugt qua dai
dich COVID-19.

DOI VOI KHACH HANG -
PAT LOI icCH KHACH HANG
LEN HANG DAU

Thang 04/2020, MAFC da dua ra
chuong trinh “Déng hanh vugt qua
COVID-19”, tao ra cac goi hé trg dac
biét danh cho cac khach hang da vay
tai MAFC dang gap khé khan trong viéc
thanh toan khoan vay trong mua dich.
Thong qua chudng trinh nay, khach
hang sé tranh dudc rui ro bi nhay nhém
ng do thanh toan cham khoan vay. Tinh
dén 31/08/2020, chuong trinh da hé
trg dugc 3,610 khach hang vdi téng gia
tri [én téi 57 ty déng cho t&t ca cac goi
hd trg bao gébm giam lai, gidn ng va tai
co cdu lich tra ng.

BY MINH TUAN
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HSBC Nurturing future
business leaders and .
contributing to society

ecognizing one of the disadvantages of Vietnamese students is how to apply academic knowledge into reality as well
as how to use soft skills for success, HSBC has introduced the HSBC/HKU Asia Pacific Business Case Competition
to Vietnam. Via the competition, the bank seeks to equip students with employability skills, help them experience the
international working environment and challenges, and preparing themselves for future working life.

Scan the QR Code for full story

HSBC employees help kids make lanterns in a community program
PHOTO: COURTESY OF HSBC VIETNAM

»A SONKIM

LAND

And its attempt
to build
sustainable society

ttaching importance to innovation and long-term

plans, SonKim Land has launched a wide range

of support activities to foster comprehensive and
ustainable development for the community. One

of its signature community programs is the “Sustainable
Village” project, which has just completed the first phase

in September. iy s J Scan the QR Code for full story
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GENERALI For children’s

BAO HIEM NHAN THO ITALIA Well-being

he mantra “children are

the future of the country”

is frequently repeated,

more so during June
this year as it was chosen as the
National Action Month for Children
2020. Action programs have been
initiated for the good of children
by many stakeholders, but the
approach taken by Generali Vietham
is peculiar: targeting parents.

Scan the QR Code
for full story

province of Bac Giang in late June, 2020
PHOTO: COURTESY OF GENERALI VIETNAM

or leading software development services and engineering company KMS
Technology, giving back to the community is in its DNA. It is as much a part
of the KMS culture as delivering quality solutions, since the company has
always been dedicated to supporting underprivileged Vietnamese students
Bright Minds, Brilliant Solutions to develop their employability in a sustainable way. BY MINH TUAN

Technology and its long-lasting
support to underprivileged IT students

ULSUOURY PSS RN

i oty

Scan the QR Code
for full story

KMS Technology donates VND200 million to Passerelles KMS Technology donates a VND45-million server to
numeriques Vietnam to support underprivileged IT students  Passerelles numeériques Vietnam
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HEINEKEN

—VIETNAM ——
Phat trién bén viing, tao gid tri
cho c¢cOng dong va moi trudong
“HEINEKEN Viét Nam hi€u ro vai tro ciia minh trong viéc ki€n tao nhiing gid tri tich cuc va bén ving.

Chinh vi vay, HEINEKEN lu6n sén sang trong moi hoat dong ho tro cong dong nham ho tro nhung doi
tuong chiu anh huéng vuct qua giai doan kho khan truéc mat”

R o

o

- . B . v A

Ong Alexander Koch, Téng Gidm déc Dieu hanh cia HEINEKEN Viet Nam va ong Tran Minh Triet, Pho téng Gidm ddc diéu hanh dén dong vién chia sé
va trao qua cho cdc ho dan 6 Quang Ngdi.

Btrg congdénglamottrong  san phdm cua HEINEKEN Viét Nam, ngudc xudi khdp céc tinh thanh mién Trung,
sau linh vuc tap trung trong  chia sé vdéi nhiing ngudi dan dang oén minh ganh chiu hau qua cua nhling con bao
chién ludc phat trién bén  lién tuctan pha. Vaiténg gid tri tai trg 3 ty déng, du kién téng cong hon 5.000 ngudi
viing “Vi Mot Viet Nam Tét  dan sé dude nhan hé trg tu Bia Viét, gép phan nhanh chéng én dinh cudc séng.
Pep Hon” cua HEINEKEN Viét Nam. Ngoai nhiing chudng trinh hé trg cong déng thudng nién va cac hoat dong cdu
That dé& hiéu khi trong nhiing ngay viia  trg thién tai, HEINEKEN Viét Nam con rét linh dong trong cédc ké hoach kinh doanh
qua, cac chuyén xe chd cac tinh nguyén  clia minh nham chung tay dam béo su an toan cho céng déng. Trudc tinh hinh dich
vién trong mau do Bia Viét, mo6t nhan  bénh Covid - 19 hoanh hanh, Bia Viét, ti dau nam nay thay vi té chiic chudi su kién
hiéu bia mdi nhat gia nhap danh muc  ra mat san pham, da dung ngan sach ra mét san phdm dé ang ho 10 ty déng cho
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cong tac phong chéng dich bénh COVID-19 tai Viét Nam, gép phan tiép suc va hé
trg cdc can bo y t€ va nhiing ngudi truc tiép tham gia phong, chéng dich tai céc co
sd y té, trung tam cach ly. Nhan hang Larue ctia HEINEKEN Viét Nam clng tham
gia ing ho 2 ty déng va 22.000 kh&u trang khi dgt dich thd 2 quay lai mién Trung,
nang téng sé tién HEINEKEN Viét Nam déng gép chung tay chéng COVID lén 12
ty dong.

Trudc dé, tap doan HEINEKEN toan cau ciing da ang ho 15 triéu Euro thong qua
Hoi Chii thap dé va Trang lugi liém Do Qudc té (IFRC). Tap doan cling cam két cho
t6i hét nam 2020 sé khong cd cédu cat giam lao dong do anh hudng cta Covid-19
tai tdt ca cac cong ty con trén khap thé gidi.

Trong thdi gian cac nha hang, quan bar budc phai déng ctia do gién céach xa hoi,
HEINEKEN Viét Nam da khdi xudng nhiéu hoat déng nham hé trg cac déi tac kinh
doanh khoi phuc lai hoat dong sau gian céach. Trong sé nay c6 thé ké dén chucng
trinh “Chung suc thanh cong”, huy dong 440 nhan vién tai 11 tinh, thanh phd cung
do6i ngd Tiéu thu téi tham va hé trg hon 100 nha hang, quan an sau khi md cla trd
lai. Nhan hiéu Tiger ciing trién khai chién dich “Danh thic dusdng phé”, phuc vu
mién phi1,5 triéu chai bia Tiger cho ngudi tiéu dung tai khap 47 tinh thanh, tao diéu
kién thuan Igi cho cac hang quén thu hat thém khach hang sau khi md cua trd lai.

Ba Lé Thi Ngoc My, Giam déc Phét trién Bén viing, dai dién HEINEKEN Viét
Nam chia sé, HEINEKEN Viét Nam hiéu ré vai tro cla minh trong viéc kién tao
nhing gia tri tich cuc va bén viing. Chinh vi vay, HEINEKEN lu6n s&n sang trong
moi hoat déng hé trg cong déng nham hé trg nhiing déi tugng chiu anh hudng vugt
qua giai doan khoé khan trudéc mét.

Nhing tran |G lut, han han, dich bénh... dang xay ra ngay cang nhiéu trén thé gidi
va Viét Nam ciing khong la ngoai 1€, 1a nhiing biéu hién, hau qua tan khéc cua tinh
trang bién déi khi hau. Bién déi khi hau dang tré thanh méi de doa nghiém trong
d6i véi sinh k& cia nhiéu gia dinh, cGia nén kinh t& cGia d&t nudc. Vivay, HEINEKEN
Viét Nam da va dang tiép tuc nd luc hoat dong san xuét, kinh doanh mét cach
bén viing, théng qua viéc dp dung t6i da mo hinh kinh t€ tuan hoan, ti dé mang lai
nhling tac déng tich cuc cho mai trudng.
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Mo hinh RESOLVE - HEINEKEN Viét Nam

M6 hinh kinh t& tuan hoan dudc HEINEKEN &p dung mang tén RESOLVE (viét
tat cia: REgenerate - Tai tao; Share - Chia sé; Optimize - T6i uu hda; Loop - Tai st
dung/ Tai ché; Virtualize - S6 héa va Exchange - Chuyén déi). Theo d6, hién 5/6
nha may cta HEINEKEN Viét Nam da n&u bia bang 1009 nang lugng tai tao. Vai
viéc chuyén déi sang st dung nhién liéu sinh khéi va thu mua gan 40.000 t&n vo
trdu va cac phé& phdm/phu phdm néng nghiép, doanh nghiép da hé trg mang lai thu
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nhap lén téi 52,6 ty dong cho ngudi dan
dia phudng chi riéng trong nam 2019.
Trong nam 2019, HEINEKEN Viét
Nam da t6i uu héa tai trong, st dung xe
tai dat chudn Euro IV va tan dung van
chuyén béng xe Ila. Day la séang kién
giup céat giam hon 2.000 tdn khi thai
carbon. HEINEKEN Viét Nam cing
gan nhu khong con chét thai chon ldp,
nhd téi st dung va téi ché téi 999 chat
thai hodc phu phdm trong san xuét.
Chai va két bia sau khi ra thi truéng déu
dudc thu hoi trd lai vé nha may, trai qua
qua trinh khii tring nghiém ngat, dam
bao dat tiéu chudn vé sinh dé c6 thé tai
st dung. Mot chai thuy tinh cé thé dugc
tdi st dung t6i 20 lan, va mot két bia co
thé tai st dung trong 5 - 10 nam, sau
do sé dudc can vun va ban lai cho céac
cong ty cung cép thuay tinh va nhua.
Khoéng ding lai trong pham vi chubi
cung Ung, HEINEKEN Viét Nam con
tich cuc chia sé va kéu goi nhan vién
thuc hanh kinh té tuan hoan théng qua
chudng trinh Van Phong Xanh. Chuong
trinh hudng tdi viéc giam tiéu thu nudc,
gidy va dién, phan loai rac tai tat ca
cdc van phong va nha may, déng thdi
khuyén khich nhan vién thuc hanh 16i
séng than thién véi moi trudng nhu di
chung xe tdi noi lam viéc hay néi khong
véi san pham nhuya dung mét lan.
HEINEKEN Viét Nam da dat ra céac
muc tiéu day tham vong dén nam 2025
nham gép phéan dng phd véi bién déi
khi hau. Bdé la st dung 1009% nang
lugng tai tao (nhiét nang va dién nang)
tai tdt ca sau nha may bia HEINEKEN
trén khap Viét Nam; tra lai moéi trudng
toan bo lugng nudc st dung cho qua
trinh s&n xuét ra san phdm (bao gém ca
lugng nudc trong san phdm cing nhu
lugng nudc béc hoi trong qua trinh san
xudt); tai st dung hoac tai ché 100%
chét thai hodc phu phdm, khéng phat
sinh chat thaichen ldp.  THUAN AN

Quétma QR Code dé

xem ban tiéng Anh
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3* LENDING A HAND TO THE COMMUNITY

m [
: ¢ Unilever acts
Z for a green future

On every Saturday, Ms. Khang in Quarter No. 25 on Nguyen Gia Thieu Street in Hanoi City’s Hoan Kiem
District takes a large bag of plastic bottles to a recyclable waste collection site near her house. Her plastic
bottles can be exchanged for different gifts, such as a bottle of dishwasher or a pack of washing powder. She
has never thought that her habit of sorting waste would benefit her like this.

Early this year, Unilever Vietnam has joined hands with SCG, Dow and the Ministry of Natural Resources and Environment to form the first public private
partnership to build the circular-economy model for plastics waste in Vietnam - PHOTO: UNILEVER VIETNAM

he is one of thousands of

residents in Hoan Kiem District

who have since last month been

participating in a program to
segregate waste at source in connection
with collecting and treating plastic waste
in Hanoi, jointly held by Hanoi Urban
Environment Company (URENCO) and
Unilever Vietnam.

In addition to bringing recyclable
waste to “green day” sites every
Saturday to exchange for Unilever’s
products, residents can use the Mgreen
app to choose gifts and set time for
environmental workers to come to their
houses to collect recyclable waste.

DOANH NGHIEP Vi CONG BONG [ 26

Recyclable and non-recyclable waste will be collected and treated separately.
Recyclable plastic waste will be processed to create new products, while non-
recyclable plastic waste will be treated properly, using available technologies.

In June, Unilever Vietham and URENCO signed an agreement to conduct a waste
segregation at source program in Hanoi which includes communication & education
for behavior change activities to help residents forming the habit of segregating waste
at source and then followed up by collecting and recycling the waste.

As planned, in 2021, the program will be expanded to four downtown districts
of Hanoi to further establish the habit for the residents and making the city cleaner
everyday.

Besides, the two sides are working on a plan to share the model to other urban
environment companies to expand the program nationwide.

Do Thai Vuong, vice president of sustainable business and communications at
Unilever Vietnam, said the company aims to build a circular-economy model for
plastics, in which plastic waste will be segregated, collected, and recycled to serve
people’s lives. Plastics should be returned back to create values in our economy, not
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Representatives of Unilever Vietnam and URENCO pose for a photo after
signing an agreement to conduct a waste segregation at source program

in Hanoi in June PHOTO: UNILEVER VIETNAM

end up becoming waste in our environment.

In Vietnam, segregating waste at source is the biggest challenge in developing
circular economy model for plastic waste. In order to recycle plastic waste in a
sustainable and professional manner with a large scale, sorting out waste properly
after discharge is the very first step that need the support from the whole society.
Therefore, Unilever Vietnam has cooperated with URENCO to conduct the program,
firstly in Hanoi City, Vuong added.

Cooperating with URENCO is one of the four strategies that Unilever Vietnam is
pursuing to build the circular economy for plastic waste.

The three other strategies are technologies and innovations in the recycling sector;
policies and regulations to support the development of the circular economy; and
communication and education for raising awareness and changing behavior.

Since early this year, Unilever Vietham has joined hands with SCG, Dow and
the Ministry of Natural Resources and Environment to form the first public private
partnership to build the circular-economy model for plastics waste in Vietnam.

Unilever Vietham and the Ministry of Natural Resources and Environment are
currently co-chairing this public private partnership, in which Unilever Vietnam takes
the main responsibility for two pillars which are communication -education and
Policies advocacy. Besides, the company is working on projects to support the other
two pillars for a comprehensive development of circular economy for plastic waste
in Vietnam.

Vuong stressed that waste, if being sorted and treated properly, can become input
materials for various production lines and later serving consumers. By segregating
waste, residents have not only helped the economy to optimize resources, but also
reducing carbon emissions and keep the environment greener, cleaner and more
beautiful.

Unilever Vietnam is committed to halve the environmental footprint of the making
and use of their products as the business grows, which has been demonstrated
in many activities. Specifically, the firm has continuously studied and improved its
technology so that its plants have zero waste to landfill and 1009 carbon emission
is positive carbon. Unilever has also reduced 439 of the water use in production and
489 of electricity used by the firm is renewable energy.

Unilever Vietnam is on the way to deliver its commitments to halve the volume of
virgin plastics used in the packaging production, use 1009 of recyclable plastics, and
collect and treat more plastic waste than the amount it sells by 2025.

This year, Unilever Vietnam has reduced plastics in their packaging products and
launching a few initiatives such as installing “Love Beauty and Planet” stations where
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Residents exchange their plastic waste for products of Unilever
PHOTO: UNILEVER VIETNAM

residents can use their own containers
to fill shower cream, shampoo and
conditioner products as they buy.

The development of the circular-
economy model for plastics waste is a
long journey that needs the cooperation
and efforts of many economic sectors,
State management agencies, local and
foreign organizations and residents.

“Weare proud to be the pioneerto build
the foundation. Despite shortcomings,
we believe that with the cooperation and
support of our partners, the foundation
will be solid to build the circular-economy
model in Vietnam,” Vuong said.

Box: Over 25 years of establishment
and development in Vietnam, Unilever
Vietnam has relentlessly pursued
sustainable development strategies to
improve the life quality of Viethamese
people.

Besides the strategy of reducing the
impact of its production and business
on the environment, Unilever Vietnam
has conducted many social programs to
improve hygiene and health conditions of
more than 22 million Viethamese people;
improving livelihood for more than two
million people especially women by
microfinancing, training, creating jobs .

BY THUAN AN

Scan the QR Code for

Vietnamese version
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Gan bo dai lau.

Dai-ichi Life Vietmam
on a mission to make a better life

Loyal to the humane philosophy “Thinking people first,” Dai-ichi Life Vietnam, one of the leading life
insurers in the country, has put social responsibilities on the front burner, apart from its business activities
over the past 13 years. With the commitment to bringing great values to the community, the life insurer is
relentlessly initiating a variety of community programs, spending over VND42 billion on practical activities.

Dai-ichi Life Vietnam employees join a blood donation in Bac Ninh Province

CONTINUING CHANNELING NUMEROUS PHILANTHROPIC
ACTIVITIES

This year, the CSR foundation “For a better life” of Dai-ichi Life Vietnam organized
blood donation programs in the northern province of Bac Ninh, the Mekong Delta city
of Can Tho and in Ho Chi Minh city with a total of 780 blood units donated.

Apart from donating blood to save lives, the foundation helped bring light to 500
sight-impaired patients in HCMC, Daklak and Kien Giang provinces, where many poor
cataract patients were found, in June, July and October, respectively.

Following the Government’s directive and policy in the prevention against
Covid-19 pandemic, Dai-ichi Life Vietnam’s foundation spent nearly VNDG billion on
Covid-19 infection prevention and control activities from February to May, including
delivering one million leaflets instructing locals to protect their health and prevent the
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transmission of Covid-19. Aside from
donating 200,000 face masks and
bottles of hand sanitizer to its customers,
residents and frontliners, the foundation
also supported 2,000 Covid-19 affected
residents in Tay Ninh, Ha Tinh, Ha Giang
provinces, and Danang, Can Tho, Ho Chi
Minh City.

Nurturing talents for the future, Dai-
ichi Life Vietham spent some VND2
billion benefiting many poor students
with outstanding academic performance
in the three regions across the country.
Besides this, the firm also attaches great
importance to the learning and living
environment of students. This year, the
foundation has initiated the clean water
and restroom project worth over VND380
million, installing a water filter system and
awashbasin system, building 6 restrooms
and a flower garden for Nguyen Van Troi
Primary School in Quang Nam Province’s
Thang Binh District. The foundation also
presented 461 gift sets valued VND58
million to students of the school at the
handover ceremony.

Scan the QR Code

for full story
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Dai-ichi Lite Viét N am va su ménh

“V1 cudc song tuoi dep”

La mot trong nhiing doanh nghiep BHNT hang dau tai thi truong Viét Nam, Cong ty BHNT Dai-ichi Viét
Nam (Dai-ichi Life Viét Nam) luon trung thanh véi tri€t ly nhan van “Tat ca vi con nguoi”. Bén canh no
luc kinh doanh hiéu qua, Dai-ichi Life Viet Nam xem hoat dong ho tro cong dong la trach nhiem xa hoi cua
doanh nghiép va khong ngiing khéi xuéng cac chuong trinh ti thién, xa hoi y nghia véi so tien dong gop

trén 42 ty dong trong hon 13 nam qua.

TIEP TUC LAN TOA THONG DIEP “KET NOI TRIEU YEU THUONG”

Trong nam 2020, hudng tng chd truong cua chinh phd va chung tay cung céng
déng ngéan ngua dich bénh Covid-19 lay lan, Quy Vi cudc song tudi dep clia Dai-ichi
Life Viét Nam da danh 6 ty déng cho cac hoat dong phong chéng dich, bao gém
chudng trinh phat 1 triéu t6 rdi hudng dan cong déng béo vé sutic khoe, phong dich
Covid-19; trao tang 200.000 kh&u trang va chai dung dich ruda tay sat khudn cho
khach hang, ngudi dan va luc lugng céong an, bo doéi, dan quan, tinh nguyén vién tham
gia cong tac phong chéng dich; hé trg 2.000 ngudi dan cé hoan canh khoé khan bi
anh hudng bdi dich bénh tai cac tinh Tay Ninh, Ha Tinh, Ha Giang, TP. Da Néng, TP.
H6 Chi Minh, TP. Can Tha.

TU dau nam dén nay, Quy Vi cudc séng tudi dep clia Dai-ichi Life Viét Nam da trién
khai cac hoat dong Hi€n mau nhan dao tai tinh Bac Ninh, TP. Can Tho va TP. H6 Chi
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Dai-ichi Life Viet Nam tang khdu trang va dung dich rua tay sat khudn cho nguoi dan.

Minh véi 780 ddn vi mau dudc hién tang;
thuc hién chuong trinh phau thuat mat tu
thién tai TP. H6 Chi Minh, céac tinh Bak
L&k va Kién Giang - giup mang lai anh
sang cho 500 bénh nhan nghéo.

Mong muén ti€p suc dén trudng cho
cac em nho - nhiing mam non tudng lai
clia d&t nudc, Dai-ichi Life Viét Nam da
hé trg hon 2 ty déng bao gém hoc béng
va qua tang cho tré em nghéo hiéu hoc.
Quan tam dén céi thién moi trudng hoc
tap cua cac em, Quy Vi cudc song tudi
dep da ban giao cong trinh “Nudc sach
va Nha vé sinh hoc dudng” tri gia hon
380 trieu déng cho trusng Tiéu hoc
Nguyén Van Trdi, thudc huyén Thang
Binh, tinh Quang Nam. Bay la cong
trinh thu 24 thuoc du an Nudc sach va
Nha vé sinh hoc dudng vdi téng ngan
séach hon 3,5 ty dong, do Dai-ichi Life
Viét Nam trién khai trén toan quéc
nhdam chao mung méc son vinh du
phuc vu 3 triéu khach hang, giup mang
dén ngudn nudc sach cho trudng hoc
tai cac vung néong thon.

Quét md QR dé

doctron bai viét
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Thaco and multiple
THACO CSR programs
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Scan the QR Code
for full story

A representative of Thaco hands VND10 billion to the A bridge sponsored by Thaco is put into operation
national fund on Covid-19 prevention and control

ince the Covid-19 pandemic broke out, Thaco - a multi-sector group that has won the confidence of millions of
customers - has continually launched activities to help with the fight against the deadly disease. Lending a generous
hand to the campaign against Covid-19, however, is just one among numerous corporate social responsibility
(CSR) programs that Thaco has engaged in.

YT DAN 1 TSUN TOITRAN TW WU VIR T

THACO

A representative of Thaco hands VND10 billion to the
national fund on Covid-19 prevention and control

Thaco va cdc chuong
trinh “thuc thi trach
nhiém xa hoi”

U thai diém dai dich Covid-19 bung phat, Thaco da lién tuc

hé trg hoat dong phong chéng dich. La tap doan cong

nghiép da nganh dudc hang triéu khach hang tin tudng, - : ,

cong ty Thaco da luén trién khai nhiéu chuong trinh thuc Fri M QuétmaQRaé

e A xS e E doc tron bai viét
thi tradch nhiém x& hoi” trong nhiéu nam qua.
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CENTRAL
RETAIL

Promotes sustainable

Vang A Sa (L), manager of the Vang A Sa

livelihoods for farmers ohng 501, managerfthe eng 4 o

produce to a visitor

any farmers who are ethnic minority people in Van Ho District

of the northern mountainous province of Son La have seen

their livelihoods improve significantly three years after they

participated in a safe vegetable farming project, which is part of
Central Retail’s Community Livelihoods program.

Scan the QR Code for full story

Vegetables grown under the Community Liveli-
hoods program are sold at a Big C supermarket

pie« DXC.technology
The power of connection

orporate Social Responsibility (CSR) has for long been a big part of DXC Technology Vietnam’s culture that runs
deep and wide and is at the heart of what the whole company does. CSR efforts at DXC Vietnam, previously known
as “CSC Vietnam”, have been reflected via a series of connection stories that inspire people coming together to
make an impactful difference in the local community.

Scan the QR Code
for full story

Ngo Hung Phuong (C), managing director of DXC Vietnam, and DXC Vietnam members join Fun Run for
members of the firm pose for a group photo after donating blood Charity event
in Blood Donation Day, which was jointly organized by the Saigon

Times Group and the HCMC Blood Donation Center on October 17
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INSEE Vietnam joins hands
to build freshwater pipeline

INSEE Vietnam on July
15 joined forces with Tuoi
Tre News and Kien Giang
Youth Union to organize

a ceremony marking the
inauguration of a 1.6km-
long water pipeline in Ba
Nui Hamlet in Binh An
Commune of Kien Giang
Province’s Kien Luong
District with a sponsorship
of around VND250 million.

his project is part of the program “Bring freshwater to
the Mekong Delta” launched by Tuoi Tre News with the
financial support from Siam City Cement Vietnam Co.,
Ltd. (INSEE Vietnam).

Sharing the difficulties of freshwater shortage that the local
people have to face, the program “Bring freshwater to the
Mekong Delta” has implemented a project to install the main
water pipeline from the pumping station to the residential area
stretching 1.6km long. An Binh water supply station supported
the installation of water meters and pipelines from the main
pipeline to each household.

This project has a special significance to the locals as it
helps improve the health and quality of life for 250 people
living around Son Tra Mount as well as contributes to the
development of infrastructure there. Especially, the project
also benefits more than 100 children currently living in this area
who will have the opportunity to develop comprehensively in a
sustainable environment.

The program “Bring freshwater to the Mekong Delta” is
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in Kien Giang

27 -
INSEE Vietnam installs water pipelines for Ba Nui Hamlet in Binh An Commune of Kien Luong District,

Kien Giang Province

deployed with the collaboration of INSEE Vietnam, which
offers a cash grant of VND50O0 million to donate water tanks for
peoplein Long An and Vinh Long provinces and water pipelines
for Ba Nui Hamlet in Binh An Commune of Kien Luong District,
together with 500 tons of cement to support the locals in order
to overcome drought and salinity intrusion.

Mr. Andy White, Director of INSEE Hon Chong Plant,
said: “INSEE Vietnam always aims to bring sustainable and
long-term values to contribute to the community and society.
Through the project with Tuoi Tre News and Kien Giang Youth
Union, INSEE Vietnam as well as the company’s volunteers are
proud of contributing our efforts support local communities,
especially in Kien Giang Province, where our INSEE Hon
Chong Plant operates.”

Scan the QR Code for full story
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INSEE Viét Nam - Nudce sach veé vii
N LN r e A 0 o A )
ap mién nui ngheo ¢ Kién Giang
Viéc khanh thanh duong 6ng nudc truc ti€p tu tram cap nuéc An Binh ¢ y nghia dac biét voi 250 nhan khau
dang sinh s6ng quanh nui Son Tra ¢ dp ngheo Ba Nui, xa Binh An thuoc tinh Kién Giang.

rong su6t nhiing nam qua,
ngudi dan khu vuc xa Binh
An, huyén Kién Ludng, tinh
Kién Giang phai séng nhd vao
ngudn nudc tl cac song hé nho, nudc
mua dé st dung cho sinh hoat hang ngay.
Tuy nhién, ddt han han va han man kéo
dai viia qua da khién cho lugng nudc &
céac hé nam nay bi thiéu hut nghiém trong.

Trudc tinh hinh dé, mét dudng 6ng dan
nudc chinh ti tram cép nudc An Binh dén
khu dan cu véi téng chiéu dai 1,6km da
dudc xay dung. Sau dd, tram cép nudc
An Binh hé trg 1ap dat déng hé nudc va
dudng 6ng déan tu dudng 6ng chinh vao
nha tting ho s dung nudc.

Pudng 6ng nudc nay dudc khanh
thanh va dua vao s dung chinh thuc
tU ngay 15-7 vla qua. “May nay nudc
bi nhiEm man nén khong xai dudc, sinh
hoat gia dinh kho khan lam, may cé
dudng 6ng dan nudc nay tui dé lo r6i”, ba
Ly Thi Sam (66 tudi), ngusi dan dudc hd
trg, vui muing chia sé.

Pay la chuong trinh “Nudc cho vung
han man” do Bao Tudi Tré phéi hdp cung
Tinh doan Kién Giang va Coéng ty Xi
mang INSEE t6 chuc, véi kinh phi thuc
hién gan 250 trieu déng va mang nudc
may sinh hoat dén cho 250 nhan kh&u
sinh s6ng quanh nui Son Tra.

Céng trinh dusng 6ng nudc khong chi
c6 y nghia dac biét déi véi dia phuong,
nham nang cao stc khoe va chét lugng
cudc séng, ma con gop phan tao diéu

b s INSEE

Kién Glang, ngay 15-7-2020

Tai lé khanh thanh duong 6ng ddn nudc, Ban t6 chuc cung da trao tang 20 phan qua cho cdc ho
dan co diéu kien kho khan trong khu vuc. Nguon: Insee Viet Nam.

kién cho hon 100 tré em hién dang sinh s6ng tai khu vuc nay cé co hoi dugc phét trién
toan dién trong mot moi trudng bén viing. Tai & khdi cong, Nha may xi mang INSEE

Hon Chong tang 20 suét qua cho cac hd dan cd hoan canh kho khan ctia 8p Ba Nii.
Ngoai du an xay dung dusng éng dan nudc tai &p Ba Nui nay, trong suét hon 25
nam qua, Xi mang INSEE da tai trg xay dung téng cong 12 cay cau, 6000 m2 san chai
coéng déng, 113 km dudng giao thong nong thon, han 206 cong trinh cong dong va
nhiéu trudng hoc danh cho cac em hoc sinh. Ngoai ra, trong b&i canh Viét Nam dang
hting chiu khiing hoang kép dén ti han mén va dich bénh Covid-19, céng ty ciing da

c6 nhiing déng goép kip thai déng hanh cung ngudi dan vuct qua thai diém kho khan.
DUNG NGUYEN

Quét mé QR dé doc tron bai viét
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T}I e Supports flood-hit

central region

Vietnam’s leading fresh dairy producer TH Group, the owner of the TH True Milk brand, has just made a
donation to help people in Central Vietnam hard hit by flooding.

he group, in association with

Bac A Bank, both established

by entrepreneur Thai Huong,

has donated VND1 billion to
help residents in the central region as its
latest CSR activity.

On October 20, Tran Thi Nhu Trang,
director of the For Viethamese Stature
Foundation, under the group, presented
the money to the Vietnam Fatherland
Front Central Committee.

Trang said the central region had
been repeatedly hit by heavy rains and
severe floods. Many people had lost their
relatives, while many houses had been
submerged and properties swept away.

Realizing flood-hit people’s losses,
TH Group and Bac A Bank really want to
give them a helping hand. The donation
conveyed the group’s spirit of sharing local
residents’ difficulties and helping soon
overcome this hard time, Trang added.

According to the National Steering
Committee  for Natural Disaster
Prevention and Control, by October 20,
floods in the central have left 102 people
dead and 26 others missing. Nearly
166,800 houses in Ha Tinh, Quang
Binh and Quang Tri provinces have been
inundated.

Directly receiving the donation,
Nguyen Huu Dung, vice chairman of
the Vietnam Fatherland Front Central
Committee, said over the past few
years, TH Group has been a pioneer in
community activities. The committee
would give the money to central
residents at the earliest possibility to
promptly support them to address the
consequences of floods, Dung added.
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Tran Thi Nhu Trang (L), director of the For Vietnamese Stature Foundation, hands over TH GROUP’s
donation to the central region through the Vietnam Fatherland Front Central Committee —
PHOTO: TH GROUP

Over the past decade, TH Group has conducted multiple charity and CSR programs
with donations in kind and in cash to support poor and disadvantaged people in many
parts of the country. The group has also spent billions of Vietham dong building
schools, presenting scholarships and supporting social welfare programs. Amid the
Covid-19 pandemic in the first half of this year, TH Group and Bac A Bank, through the
For Vietnamese Stature Foundation, donated more than VND15 billion to hospitals
and quarantine centers nationwide.

Scan the QR Code for full story
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5, Anh sdng nhan van
T}I dan 16i cho thuong hi¢u

Coi trong trach nhiém xa hoi doanh nghiép (CSR), trong nhting nam qua, Tap doan TH da co nhung dong
gop tich cuc cho cong dong trén nhiéu linh vuc: cam két san pham hoan toan tu thién nhién t6t cho suc
khoe, gop phan phat trién gido duc, an sinh xa hoi, bao vé moi truong va phat trién bén viing.

Chuong trinh 1 trieu ly sta gui tang cdc luc lugng chéng dich COVID-19 tri gid
hon 8 ty dong cua Tap doan TH.

LAM CSR THEO “MENH LENH TU TRAI TIM”

Trong nhiing thai khac khoé khan va cam go cua dét nudc, khi nhiéu vang, nhiéu
cong dong gap kho khan do thién tai, dich bénh, khi nhiing “ménh [énh tu trai tim”
kéu goi, Tap doan TH luén thé hién st ménh xa hoi ctia minh moét cach kip théi nhat.

Nam 2020, tién phong déng hanh cung Chinh phd va ngudi dan trong cudc
chién day Iui dai dich Covid-19, TH da cung BAC A BANK tang 1 triéu ly sta tudi
va tai trg cac thiét bj y t& vaéi téng tri gid hon 15 ti déng cho céc bénh vién, luc luong
tuyén dau va ngudi cach ly  nhiéu tinh thanh trén ca nudc.

Vai dgt bao |G tai mién Trung trong nhiing ngay cudi thang 10 - dau thang 11 viia
qua, TH tiép tuc hé trg nhiéu san pham siia tudi TH true MILK va nudc tinh khiét TH
true WATER trj gia trén 1ti déng téi déng bao céc tinh chiu thiét hai nang né nhat.

Ba Thai Huong, Nha sang lap, Chua tich Hoi déng Chién ludc Tap doan chia sé
rang, cac quyét dinh hé trg déu dudc dua ra mot cach tu nhién, nhanh gon va kip thdi
tU ban lanh dao Tap doan, bdi su thoi thic don dap cla thuc t€ dang dién ra trong xa
hoi, khi chiing kién nhiing vat va khé khan cla ngudi dan ca nudce, va cling chinh la

xudt phat ti nhiing gia tri c6t 16i nhéat cta
doanh nghiép nhu “Vi stic khoe coéng
déng” va “Vi hanh phtc dich thuc”.

BEN Bi LAN TOA
YEU THUONG

Pau tu bén viing tai trong va ngoai
nudc, TH luén nd luc thay déi dién
mao nén kinh t&€ dia phudng noi doanh
nghiép dat chan tdi, cai thién diéu kién
kinh t&, xa hoi, dan sinh. Tiéu biéu tai
Nghé An, Du an Chan nubi bo sta va
Ché bién Sua tudi sach TH thanh cong
da gop phéan dua Nghé An lén vi tri “tha
phU” hang dau trong nganh sia tuoi
sach & Viét Nam, giup thay da déi thit
mién dat Tay Nghé An, nang cao thu
nhap, mdc séng cho ngudi dan.

Tré em la d6i tugng dudc TH dac biét
quan tam, cham sdéc. Trong 10 nam
qua, Tap doan TH phé&i hgp BAC A
BANK - nha tu v&n dau tu cho cac du
an cua TH - da trao tang gan 30 triéu
ly sta (tri gia hon 240 ti déng) cho tré
em nghéo, ngudi nghéo, cac déi tudng
chinh séch trén toan quéc; mang dén
hang triéu ly sia cho tré em bi bénh
hiém nghéo tai cdc bénh vién 16n nhu
Bénh vién E, Bénh vién Ung budu
TPHCM, Bénh vién Nhi déng 2, lang
tré SOS, tré em mo coi, tré em co hoan
canh kho khan, tré em nghéo vung bién
dao, trao tang stia hoc dudng cho tré
em Tay Nguyén...
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N% vA Humanity amid
LAND historic flood
CHO cuQC SONG BUNG SANG S C S
hese days, the entire i =
country is shifting attention 2 Hogc ‘““{'" khoindén
o arasyhercert alesion Quy “Vi ngudi nghéo” Thianh pho Ho Chi Minh,
9 - 50 tai khodn: 1 000 000 123 456,785 - =
and hope the weather = Ngan hang Chinh sach X3 hiji Thinh pho HE
would be better and floods would (Ma ngin hang 09207001} ™~ *

gradually go down to alleviate the
difficulties facing local residents and
facilitate the relief work of the local
governments, individuals and charity
organizations.

Scan the QR Code
for full story

Novaland Group conducts practical activities for the community

Gold-hearted love
to children with autism

$PNJ

or Phu Nhuan Jewelry Joint
Stock Company (PNJ),
corporate social responsibility
(CSR) rests with attending
more to the community development,
placing it higher than economic gains. : gt A
So, says the company’s leadership, “an ' )
enteprise can only achieve sustainnable i
growth when it exists in a sustainable
community.” For the reason PNJ
has always put its aim for people and
community development above its
economic gains. And, among various
CSR activities conducted, the HCMC-
based jewelry maker has nurtured
special love for children with autism.
BY HONG NGAN
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== A heart for the poor

Say it your way

ust imagine the high cost of heart operations
for a poor family. That is an unbearable burden
for them, especially those in out-of-the-way
regions. The fact is that people with heart
diseases, especially children, are for the most parts
living close to the poverty line, and there would be
little chance for them to get prompt diagnosis and
operations without the support of philanthropists.
The military-run telco Viettel is one such kind-
hearted benefactor. BY VAN OANH

Scan the QR Code

for full story

A doctor examines children for free heart operations under the Viettel-
sponsored Heart for Children program PHOTO: VIETTEL

stc Benetactor of science

SOFTWARE CITY

ince its establishment
in 2001, Quang Trung
Software City (QTSC)
has launched a variety
of charitable programs in various
fields like education, science,
society and agriculture to benefit
the community. The firm has
reached out to multiple regions,
including far-flung parts, of the
country to support the needy.
BY NHU PHU

Scan the QR Code for full story

University students take a —
free training course at IT
Workforce Solution Center

| QTSC Foundation gives
computer sets to representatives
in Ca Mau Province

PN TRLG

jsc
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W 3* LENDING A HAND TO THE COMMUNITY

TH/.NG LOI GROUP

Real estate corporation’s 10-year
devotion to community

Over the past 10 years, apart from its remarkable achievements in business, the real estate corporation
Thang Loi Group has been acting as one major contributor to the community through various social
corporate responsibility (CSR) programs. On the occasion of its 10th anniversary on November 11, 2020,
Thang Loi Group has organized the “Heart of Thang Loi” program in Long An Province to spread love
and kindness to needy people.

The Pioneer Unicorn team visits and supports a Vietnamese heroic mother
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he program, which is one of the group’s annual activities paid much attention
to by its board of directors, is aimed at benefiting underprivileged people
nationwide.

This year, even though the property market is facing multiple challenges
and difficulties caused by the coronavirus pandemic, Thang Loi Group is ceaselessly
and tirelessly enhancing its efforts to bring good values to the poor. The “Hearts of
Thang Loi” program has reached out to various parts of the province with the support
from the group’s employees and executives.

Through the program, 10 Unicorn teams with each of them consisting of 25 to
30 members have joined a wide range of charitable activities, benefiting orphans,
disabled people, the elderly, poor patients at hospitals, Viethamese heroic mothers,
families of wounded soldiers and martyrs, and poor students.

Mapping out detailed plans for charity events, the Pioneer Unicorn team visited and
supported Vietnamese heroic mother Pham Thi Uyen in Tan An City of the Mekong
Delta province of Long An, while the Connection Unicorn team and the Unmatched
Unicorn team selected Thu Thua District of the province to carry out activities
benefiting orphans and poor students with outstanding academic performance.

In Tan Tru District, the Strong Unicorn team lent a helping hand to poor patients
at local hospitals, while the Five-Color Unicorn team paid a visit to the families of
wounded soldiers and martyrs in Duc Hoa District to offer support.

Meanwhile, the Unbeatable Unicorn team engaged in a public construction
program in Ben Luc District, while in Tan Thanh and Thach Hoa districts, the
Rebellious Unicorn and Immortal Unicorn teams brought love to disabled people, the
lonely and elderly.

Thereisnodoubtthatthe CSR trips, in addition to helping disadvantaged people, have
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played an important role in connecting
members of Thang Loi Group.

In early 2020, Thang Loi Group
donated necessities to frontline soldiers
at Vietnam National University HCMC’s
dormitory requisitioned as a quarantine
facility and cooperated with the 2030
Business Club of the Saigon Times Club
to gift hand sanitizers and protective
gears to soldiers working at the frontline
in Cu Chi Field Hospital in HCMC, and
the border guard forces of Binh Phuoc
and Tay Ninh provinces.

Thang Loi Group will continue its
journey of dedication for the community
by initiating more social activities to
make dreams of many people come true
and produce positive changes in the
coming months.

Scan the QR Code

for full story

The Connection Unicorn team supports orphans
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TH/.NG LOI GROUP

Miét mai voi cac hoat dong
Vi ¢cOng dong

Vua qua, nhan dip ki niém 10 nam thanh lap, Thang Loi Group da t6 chuc cdac hoat dong CSR
trong khuon khé chuong trinh “Trai tim nguoi Thang Loi” tai dia ban tinh Long An. Day la mot
trong hoat dong thuong nién duoc Ban lanh dao cong ty dac biét chu trong nham chia sé¢, giup do
cac cd nhan, t6 chuc co hoan canh kho khan trén pham vi ca nudc.

.l

Hoat dong dén tham Me Viet Nam anh hiing cua team Ky Lan tién phong.
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Ky Lan Két N6i dén tham cdc tré em mo ci, ca nhé trudng Bo Dé Phuong Duy tai huyén Thu Thiia tinh Long An.

udt nhiéu nam qua, bén canh nhling thanh tuu dat dudc trong kinh doanh,

Thang Lgi Group van ludn gili viing vai tro, trong trach vaéi xa hoi thong qua

céac hoat dong thién nguyén vi cong déng. Chudng trinh “Trai tim ngudi Thang

Lgi” dugc md ra nham thuc hién cac phong trao tu thién véi muc dich chia sé
kho khan, lan toa yéu thuong dén xa hoi.

Trong nam 2020, du thi trudng bat ddong san gap nhiéu bién dong do tinh hinh dich
bénh Covid-19, nhung khéng vi thé ma cac hoat ddng CSR cla Théng Lgi Group trd
nén han ché&. Ngudc lai, chudng trinh “Trai tim ngudi Thang LJi” con dudc nhan rong,
phat huy manh mé han bao gid hét véi su tham gia cla toan thé can bo cong nhan
vién dang lam viéc tai Thang Lgi Group.

V36i 10 doi Ky Lan (méi doi ti 25 - 30 thanh vién), chudng trinh da trién khai hang
loat cac hoat dong thién nguyén trén khép dia ban tinh Long An nhu: Tré em mé coi,
ngudi khuyét tat, ngudi gia neo don, ba me Viét Nam anh hiing, Bénh nhan nghéo tai
bénh vién, thuong binh liét si, tré em nghéo hiéu hoc...

Céac doi tham gia chudng trinh “Trdi tim ngudi Thiang Lgi” sé chu dong lén k&
hoach, t6 chic céac hoat dong xoay quanh chuyén thién nguyén. Néu nhu nhém Ky
Lan Tién Phong chon dén tham Ba me Viét Nam anh hung Pham Thj Uyén tai thanh
phé Tan An, thi nhdm Ky Lan két néi, Ky Lan vé déi lai chon Thu Thua la noi dé t6
chuc céc hoat dong thién nguyén hudng dén tré em mo coi va tré em ngheéo hiéu hoc
tai dia ban huyén.

Trén pham vi huyén Tan Try, nhédm Ky Lan ding méanh cing nhanh nhen trong
phong trao hé trg cdc bénh nhan nghéo tai bénh vién. Tri an, tudng nhé dén céc anh
hung da gép cong trong chién tranh gili gin bd cdi, Ky Lan ngd sac da cé chuyén viéng
tham céc gia dinh thudng binh liét st 6 huyén Buc Hoa.

Chung tay cho céong cudc vi mot dia phudng viing manh, nhém Ky Lan béat bai da
ti€n hanh chudng trinh cong trinh cong céng & huyén Bén Luc. Tai huyén Tan Thanh,
nhém Ky Lan néi loan ciing da cé nhiing ky niém kho quén khi cé chuyén ghé tham,
trao qua cho cac em nhd, ngudi bi khuyét tat. Bén tham ngudi gia neo don tai huyén
Thach Héa la du é@n cia nhém Ky Lan bat diét...

C6 thé ndéi, mébi chuyén hanh trinh xoay
quanh hoat dong CSR khong chi don
thuan la chuyén hé trg, gitup dé nhing
manh ddi cé hoan canh dac biét ma con
la cau néi gitia cac thanh vién cia Thang
Lgi Group sat lai gan nhau hon.

Trudc do6, vao dau nam 2020, Thang
Lgi Group cling da t6 chuc trao téang céc
nhu y&u phdm cho céc can bo chién si
tai khu cach ly KTX BHQG, déng thai
phdi hdp cung CLB Doanh nhan 2030
t6 chuic van dong quyén gép nudc rla
tay diét khudn, dung dich tdy trung, quan
40 bao ho... dé quyén tang cho céc chién
si tuyén dau chéng dich & bénh vién da
chién Cu Chi, Bo doi Bién phong tinh
Binh Phudc va tinh Tay Ninh.

Du kién, trong thai gian sap téi, Thiang
Loi Group sé tiép tuc trién khai thém nhiéu
hoat dong cong doéng, gop phan déng
hanh cung chinh quyén trong an sinh xa
hoi, gitp dd cac hoan canh khé khan chép
cénh udc ma dé thay déi cude séng.

Quét ma QR dé

doc tron bai viét
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Moving CSR in Vietnam
towards qualitative goals

Merely from scratch not so long ago, corporate social responsibility (CSR) in Vietnam has made long
strides forward, with hundreds of billions of Vietnam dong being committed each year now by enterprises
across the country to lend a helping hand to the disadvantaged people, to education, to environmental
protection, and to economic development. Needless to say, millions of people and the economy in general
have benefited from the generousity of corporate citizens, and the endeavor increasingly goes on.
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Do Thai Vuong, vice chairman of Unilever Vietnam
PHOTO: COURTESY OF UNILEVER

xperts and practitioners agree that CSR has seen
impressive transformation over the years, starting
with few enterprises showing the sympathy towards
underprivileged people in the first place before
becoming a strategic goal among many enterprises who
are now aware that community development is vital for the
sustainable development of themselves and the wide society.
Looking back at the transformation, Rad Kivette, CEO of
VinaCapital Foundation, says material changes have taken
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place. The implementation of CSR in Vietnam has made a lot
of progress, moving from basically a charity orientation many
years ago to a much more scientific approach, says Kivette.

“I’ve been here for 20 years and CSR has developed from
nearly nothing in 2000 to very active and vibrant reactions to
the problems in Vietnam today. In Hanoi 20 years ago, CSR
activities at that time were basically family-oriented. I’'m sure
there may have been other international corporations that
were involved in CSR, but from a Vietnamese standpoint, it
was very much family-oriented,” he remarks.

But now, a host of major corporations in Vietnam are very
active, very effective and very impactful in the CSR work, the
head of the Foundation says in an encounter with The Saigon
Times.

At issue now is how CSR should evolve in the next stage.

Do Thai Vuong, vice chairman for sustainable development
and communications at Unilever Vietnam, argues that besides
the kind heart towards the community development in general
and underprivilleged people in particular, CSR activities
should be cannoned towards sustainable development, which
is an enveloping approach that benefits all stakeholders as
well as the environment.

When the global economy develops further, the humankind
will increasingly encounter a host of problems, from depletion
of natural resources, environmental pollution and climate
change to health issues among others, Vuong says.

Vuong confides all its product brands are moving towards
this sustainable development goal, with Sunlight products
using 100% of recycle plastic, while shampoo Love Beauty
and Planet has all its bottles made from ocean plastic waste.

“The economic development also lays bare inequality and
other social issues,” stresses Vuong, adding CSR therefore
needs to address those problems, which will be made possible
when enterprises embrace sustainable development.

Vuong relates how the approach is taken at Unilever
Vietnam, saying for more than a decade, the company has
aligned sustainable development with the company’s business
development strategy.



Rad Kivette, CEO of VinaCapital Foundation
PHOTO: COURTESY OF VINACAPITAL FOUNDATION

Unilever Vietham has taken action, on its own and to
encourage partners and others to join forces to create a
launch pad for the sustainable development goal. Vuong
says the company has managed to boost its renewable
energy consumption to 489 of the demand and cut its water
consumption by 439, while all wastes are properly treated
without any ending up in the landfill.

The CEO of VinaCapital Foundation, Rad Kivette, also
echoes the point, suggesting that “Viethamese enterprises
step closer toward sustainable development instead of just
thinking that CSR is charity.”

As sustainable development is a far-reaching topic, Kivette
gives an example on empowering women for the good of the
society.

For the part of VinaCapital Foundation, “what we do is try
to make sure children are healthy. If we make children healthy
all over Vietnam, their mothers are empowered to get out of
home to get a job, education or whatever they can do to help
improve their families,” says the CEO.

He explains at in Vietnam, caregivers for sick children
are always mothers. Consequently, they interrupt their own
development to take care of sick child, “so if we make a
child healthy, the women are empowered.” And if women’s
equality is enhanced, US$40 billion can be added every
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year to the GDP of Vietnam, says Kivette, citing data from
the World Bank.

Kivette says that as more enterprises pay attention to
sustainable development in general and CSR in particular,
it is high time to improve the quality of CSR alongside the
quantitative approach.

Improving the quantity means increasing the amount of
money and resources devoted to addressing social problems
that, which would be very well accepted and encouraged, he
said. However, improving the quality will be more effective.

“Asthe qualityimproves, the effectivenessalsoimproves. So
when you see (business) people looking at the environmental,
social and corporate governance (ESG) issues and looking at
the social investment, | think it’s a good sign that people are
looking for social problems to support,” he remarks.

The VinaCapital Foundation leader says that in seeking
to enhance the quality, the foundation does not have the
intention to launch new programs. Instead, it aims to make
current programs more effective, and “continue to enhance
partnerships with relevant ministries and agencies to bring the
best to the local community.”

Unilever Vietnam, meanwhile, has in the past ten years
invested strongly in community projects for sustainable
development, with the targets of improving hygienic and health
conditions for more than 20 million people, and mitigate the
impacts on the environment by half.

Unilever Vietnam also considers working with relevant
authorities and partners as an effective way towards
widespread sustainable development in the country.

Commenting on its long-established program to control
plastic waste, Vice Chairman Vuong of the consumer goods
company says Unilever Vietham has cooperated with the
Ministry of Natural Resources and Environment for a public-
private partnership to develop the circular economy in
Vietnam.

With this model, Unilever pledges to halve consumption
of virgin plastic use for packaging in Vietnam by 2025, and
targets to treat and recycle more wastes than the amount used
for its packaging purposes.

For qualitative improvement, sustainable development in
general and CSR in particular, according to Vuong, must be
more far-fetching, and “shows the harmonious combination
between business development on one hand, and minimizing
environment impact and enhancing positive values for the
society on the other.”

BY HONG NGAN AND MINH TAM

Scan the QR Code for full story
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ViINnGROUP

A generous donor
amid the pandemic

VinGroup, Vietnam’s biggest private conglomerate, has long been
undertaking a mission to spread kindness toward the community
through its wide range of charity programs. Especially amid the
Covid-19 pandemic, VinGroup has been hailed as a shining star for
what it has done to help contain the spread of the novel coronavirus.

DONATING VENTILATORS, PRICEY COVID-19 SOFTWARE

On August 25, VinGroup presented DrAid™ software and attached devices to assist
with the prognosis assessment in Covid-19 treatment to the Health Ministry. This
software helps detect quickly abnormalities based on upright chest X-ray films in less
than five seconds. Coupled with PCR test, the software helps enhance the accuracy
in Covid-19 testing, reduce false negative test results, and support the knowledge
transfer from central-level doctors to grassroots-level ones.

DrAid™ is an Al-powered (artificial intelligence) software developed by VinBrain,
under VinGroup, since 2019 to assist with diagnosis of lung, heart and bone diseases
based on X-ray.

Given the complicated development of the pandemic, VinBrain teamed up with the
Health Ministry’s Electronic Health Administration to research the application of Al to

GROUP
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use chest X-ray films to support Covid-19
diagnosis in Vietnam, aiming to integrate
functions in support of coronavirus
patients’ prognosis assessment into
DrAid™.

On August 18, the research was
assessed and appraised by the Health
Ministry’s Scientific and Technological
Council, which concluded that the
research would be useful to assist
with  Covid-19 patients’ prognosis
assessment in hospitals and health
facilities in the country.

The software will be deployed in
hospitals and health care facilities
nationwide. Hospitals will be given
instructions on how to install and use the
software to serve the fight against the
deadly virus.

Earlier, on August 7, VinGroup handed
over the first batch of 1,700 invasive
ventilators, including 1,500 VFS-410
and 200 VFS-510 units, to the Health
Ministry and donated chemicals to
perform 56,000 Covid-19 PCR tests
for Danang City, Haiphong City and Bac
Ninh Province.

Moreover, Danang Vinmec Hospital
also pledged to receive samples from
the Danang Center for Disease Control
and Prevention to perform testing with a
maximum capacity of 500 tests per day,
starting from August 8 to 22.

Commenting on VinGroup’s strong
supportforthe fightagainstthe pandemic,
Nguyen Viet Quang, vice chairman and
general director of VinGroup, said: “As
a Vietnamese enterprise, Vingroup has
joined hands with the entire community to
curb the spread of the disease. VinGroup
will make greater efforts to offer medical
equipment and supplies needed to
combat Covid-19.”

To date, VinGroup has donated trillions
of dongs to the health sector, localities,
and business partners to cope with this
hard time.

PROVIDING HEALTH
CHECKS AND TREATMENT
FOR THE POOR

Aside from giving a helping hand to
the community during the coronavirus



outbreak, VinGroup has spread kindness
in the community for years through the
operation of its non-profit organization,
called Kind Heart Foundation, which
focuses on charity programs.

In July this year, the Kind Heart
Foundation in coordination with the
Quang Nam General Hospital organized
a program to offer free cataract surgeries
to 100 poor residents in this central
province’s Nam Giang District. The
Foundation pledged VND2.5 trillion to
bring the light back to 1,000 cataract
patients who are elderly or live in poverty-
stricken families in the province.

It also cooperated with Vietnam
National Hospital three months ago to
provide free cataract surgeries for 900
poor residents in Nghi Loc, Do Luong,
Quynh Luu districts in the north-central
province of Nghe An.

The Foundation was set to sponsor eye
operations for 7,500 cataract patients
in 2020. It will require greater efforts
to achieve this target as its program to
conduct free eye surgeries was forced
to temporarily suspend for months due
to the impact of the novel coronavirus.
Accordingly, apart from its partnership
with Vietnam National Eye Hospital, the
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Foundation has been teaming up with many eye hospitals nationwide with an aim to
accomplish its mission to bring sight back to people with visual impairment throughout
the country and help reduce the blindness rate in the community.

In late June, the Foundation implemented a program under which 1,000
disadvantaged residents in Bao Lam District, Cao Bang Province received free-
of-charge health checks, treatment and medicine. This year’s edition is expected to
enable 32,000 poor people living in remote, border areas of 22 provinces and cities
nationwide to take free medical checkups and treatment.

Launched in 2012, the program has expanded its scale to 61 provinces and cities
in the country with total funding reaching nearly VND31 billion. During this nine-year
journey, the Foundation, localities, and health care workers have organized hundreds
of health checkups for underprivileged people.

Building schools in mountainous regions

The Kind Heart Foundation has also joined hands with multiple parties to develop
schools for students in mountain areas.

In June, the Foundation broke ground on two classrooms at a primary school in Ktol
Hamlet, Ho Moong Commune, Sa Thay District, in the Central Highlands province of
Kon Tum. As the commune is located in a remote area, students there did not have
favorable learning conditions like their peers in other places.

Back in late May this year, the Foundation also started the construction of two
classrooms worth nearly VNDG60O million for students of Huoi Lu 2 Primary School in
Nam Nhu Commune, Nam Po District, Dien Bien Province. Huoi Lu 2 is named among
the poorest localities in this northern mountainous province. Many roads linking the
center of the district to many communes are yet to be cemented.

Scan the QR Code for full story
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VinGROUP

Sit ménh vi ¢cong dong
trong mua dich Covid-19

Neéu theo doi cac hoat dong tai tro, tu thién vi cong dong cua cac doanh nghiép trong mua dich Covid-19 tu
dau nam dén nay, khong it nguoi cho rang VinGroup la ngoi sao sang trong hoat dong nay. Ngay ca khi dich
Covid-19 chua dién ra, VinGroup hang nam van luon c6 nhiing hoat dong cho thay day la mot tap doan kinh

t€ tu nhan I6n luon tu nhan minh mang st ménh vi cong dong.

TAI TRQ MAY THO GIA TRI HANG NGHIN Ti PONG

Vingroup la moét trong nhitng doanh nghiép tu nhan cé nhiéu hoat dong tai trg nhat
thsi gian viia qua. Cu thé, vao ngay 25/8, tap doan nay da trao tang Bo Y t& phan
mém DrAid™ cung céc thiét bj di kém dé hé trg danh gid tién lugng trong diéu tri
Covid-19.

DrAid™ gitp phat hién nhanh cac ddu hiéu béat thusng dua trén anh X-quang nguc
thang trong vong chua day 5 giay, két hdp cung xét nghiém PCR tti d6 nang cao do
chinh xac, giam thiéu tinh trang &m tinh gia, hé trg tang tinh nhat quan va chuyén giao
kién thuc cua bac sf tu tuyén Trung uong tdi co sad.

DrAid™ |a phan mém st dung cong nghé tri tué nhan tao (Al) do Cong ty VinBrain
(Tap doan Vingroup) phat trién ti nam 2019 nhdm hé tré chan doan cdc bénh vé
phdéi, tim va xuong dua trén X-quang.

Trudc dién bién phic tap cta dich Covid-19, Céng ty VinBrain da cht dong lién két
va déng chu nhiém véi Cuc Cong nghé Thong tin (CNTT - Bo Y té€) thuc hién dé tai
“Nghién ctiu Ung dung tri tué nhan tao (Al) dé st dung hinh anh X-quang phdi trong
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hé trg chdan doan COVID-19 tai Viét
Nam” nham tich hdp thém chic nang hd
trg danh gia tién lugng bénh nhan phuc
vu diéu tri COVID-19 vao DrAid™.

Ngay 18-8-2020, dé tai da dudc Hoi
déng Khoa hoc Cong nghé Bo Y té€ danh
gia va nghiém thu vdi két luan “cé gia
tri thuc tién trong viéc hé trg danh gia
tién lugng bénh nhan phuc vu diéu tri
COVID-19 tai cac bénh vién va co sd y
té tai Viét Nam”.

Trudc do, ngay 7-8, Vingroup da tién
hanh ban giao 16 may thd dau tién cho
Bo Y té, déng thdi téang hda chét thuc
hién 56.000 xét nghiém virus SARS-



CoV-2 (Real Time - PCR) cho Ba Néng,
Hai Phong va B&c Ninh. Bénh vién
Vinmec Da Nang (thudc Vingroup) cling
cam két tiép nhan méu ti CDC Ba Néng
dé xét nghiém virus SARS-CoV-2 mién
phi véi cong suét t6i da 500 test/ngay.

K& hoach trao tang may thé ndm trong
cong bd tang 5.000 may thd khong
xam nhap VFS-310 cho Bo Y té€ ngay
3/4/2020 cua Vingroup. Tuy nhién, can
cd vao tinh hinh thuc t€ va nhu cau tu
Bo Y té&, Vingroup da déng y chuyén goi
tai trg 5.000 may thd khong xam nhap
VFS-310 thanh 3.000 may thd xam
nhap VFS-410. Cung vdi viéc chuyén
déi sang may VFS-410, Vingroup quyét
dinh tang thém 200 mady thd xam nhap
VFS-510 cho Bo Y t€ nham tang cudng
kha nang chéng dich Covid 19.

Trong thang 8 viia qua ,1.700 may thd
xam nhap dot 1 gém 1.500 may VFS-
410 va 200 may VFS-510 da dugc
Vingroup ban giao dan cho Bo Y té€. Bay
la hai m&u mady thd xam nhap “made in
Viét Nam”, dudc phat trién va san xuat
hoan toan tt hé sinh thai Vingroup, véity
|& ndi dia hda 709%.

Cling trong thang 8, Vingroup cling
da tai trg cho Pa Nang 100 may thd
VFS-510 tri gia 18,5 ti dong. Tap doan
nay cling sdn sang cho mugn trang
thiét bi y t€ va diéu dong nhan luc y té
ti hé théng Bénh vién Vinmec dé hé trg
bénh vién da chién dang thanh lap tai
Pa Néng.

Van trong thang 8, Vingroup théng
qua Bo Y Té dé tai trg thém hoa chat
Light PowerSARS-CoV-2 1stRT-
rPCR Plus Kit dé thuc hien 100.000
xét nghiém chédn doan phat hién virus
SARS-CoV-2 trj gia hon 50 ti déng.

“La moét doanh nghiép Viét, Vingroup
tu dat cho minh trach nhiém chung tay
cung cong déng ddy IUi dich bénh. Cho
du la may thd, trang thiét bi y t&, bo kit
xét nghiém, hoa chat sinh phdm hay y
bac sy.... bdt clyéu cau nao Vingroup cé
thé dap ung trong kha nang va pham vi
cla minh - chung t6i déu sé né luc 8 muc
cao nhét”, 6ng Nguyén Viét Quang, Pho
Ch tich kiém Téng Giam déc Tap doan
Vingroup, cho biét.
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KHAM CHUA BENH CHO NGUOI NGHEO

Khoéng chi tai trg cong déng trong dai dich Covid-19, ti nhiéu nam nay, tap doan
Vingroup da lubn mang trong minh st ménh hoat déng vi cong déng. Tap doan nay
con thanh lap mot Quy Thién Tam dé chuyén cho céc hoat dong tu thién.

Théang 7 vlia qua, tai Quang Nam, Quy Thién Tam phéi hgp véi Bénh viéen Da khoa
tinh Quang Nam d4 t8 chuic chuong trinh phdu thuat duc thay tinh thé mién phi cho
100 ngudi nghéo tai huyén Nam Giang. Nam 2020, Quy Thién Tam cam két tai trg
2,5 ti déng dé phau thuat mat cho 1.000 trudng hdp la ngudi nghéo, ngudi can nghéo,
gia dinh chinh sach, ngusi gia bi duc thé thuy tinh trén dia ban tinh Quang Nam.

Cing trong thang 6 viia qua Quy Thién Tam da phdi hdp véi Bénh vién Mét Trung
uong tién hanh phau thuat mién phi cho 900 ba con nghéo thudc ba huyén: Nghi
Loc, Do Luong va Quynh Luu cta tinh Nghé An.

Nam 2020, Quy Thién Tam dat ky vong sé phau thuat mién phi cho 7.500 bénh
nhan bj duc thay tinh thé. Day la muc tiéu khong dé dat dudc bdi nam nay da di dudc
nla chang dudng va chuong trinh phai tam dung nhiéu thang lién do anh hudng cta
dich bénh Covid-19.

Cing chinh bdi vay ma ngoai phdi hdp véi Bénh vién Mét Trung udng, Quy Thién
Tam da va dang cong tac véi nhiéu bénh vién chuyén nganh vé méat nhu Bénh vién
Mat Ha Noi va cac bénh vién da khoa tuyén tinh. Muc tiéu cudi clng la hoan thanh
s’ ménh thap séang hang nghin déi mat cho ba con nghéo trén moi mién dat nudc va
g6p phéan giam ty [& mu loa trong cong déng.

Cudi thang 6 via qua, Quy Thién tam da khdi dong chuong trinh tai trg kham, tam
sodt stic khoe va cédp thudc mién phi cho 1.000 ba con nghéo huyén Bao Lam, tinh
Cao Béang. Day la nam thd 9 chuong trinh nay dudc trién khai sé mang dén co hoi
kham chia bénh mién phi cho 32.000 ngudi nghéo tai nhiing ving sau, vung xa,
bién gidi khd khan & 22 tinh/thanh phé trén khap ca nudc.

Bat dau ti nam 2012, dén nay chudng trinh tai trg kham, tam soat stic khde va céap
thuéc mién phi cho ngudi nghéo do Quy Thién Tam tai trg da vuon tdi 61 tinh thanh
trén céa nudc, véi téng s6 tién hé tro 1én téi gan 31ty dong.
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HOME Conaibuting to improve
CREDIT quality of life of local people

Along the journey of
integrating Corporate Social
Responsibility (CSR) with their
business strategies and goals,
Home Credit Vietnam has
brought positive values to itself
and the community through
various CSR programs.

irst establishing its footprint

in Vietham in 2008, Home

Credit is now one of the leading

consumer finance companies
in the country, serving nearly 12 million
customers nationwide. Apart from
business development, Home Credit
Vietnam has supported the communities,
focusing on 3 key pillars: financial literacy,
education promotion sponsorship, and
community support.

FINANCIAL LITERACY

Being a responsible finance company,
Home Credit has offered numerous
financial solutions to people with little
or no credit history and given them the
access to loans that meet their needs
and financial conditions. Further, Home
Credit has launched initiatives to help the
people improve their financial knowledge
applicable to their conditions.

Since its early operations in Vietnam,
Home Credit Vietnam has rolled out a
number of activities to improve financial
literacy as well as to promote responsible
lending and borrowing; to educate

Scan the QR Code

for full story
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Home Credit Vietnam and the National Hospital for Tropical Disease in Hanoi representatives pose
for group photo at a mask donation handover ceremony

consumers on primary principles in household financial management; and to help
students have fundamental knowledge on financial issues, thus enabling the young
population to practice responsible spending.

Early this year, Home Credit Vietham partnered with Phu Nu Viet Nam newspaper
to hold an online forum “Women’s role in new era” to share interesting stories, useful
information regarding financial solutions, family financial management with women to
bolster their confidence in daily life.

EDUCATION SPONSORSHIP

As education has always been a key focus in Vietnam, Home Credit has sponsored
many education promotion initiatives for long-term impact, sustainable development
and better future for the young generation.

A part from directly investing in CSR activities, Home Credit has also called for
donation from its employees and leaders. The proceeds have been used for the
“Duong den Tuong lai” (Way to the Future) program to grant scholarships and other
meaningful gifts to students. The program has been implemented annually since 2018.
This year, the company granted eight scholarships to underprivileged students with
outstanding academic performance, and offered 140 packages of school supplies
to primary students of ethnic minority groups. The beneficiaries were students at Y
Ngong Primary School in Buon Klia Commune, Buon Ho Town, Daklak Province.

Besides this, sponsors of the program offered a sum of VND10 million to
upgrade the library and contribute to the Study Encouragement Fund at Y Ngong
Primary School.

All of the gifts were donated by leaders and employees of Home Credit Vietnam,
with total value estimated at over VND100 million.

BY HONG NGAN
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HOME Gop phan nang cao doi
CREDIT song nguoi dan Viét Nam

Trén hanh trinh hién thuc hoa tri€t ly kinh doanh gan lién v6i trach nhiém xa hoi, nang cao doi song
nguoi dan Viet Nam, Home Credit Viét Nam da tao nén nhuing gia tri tich cuc cho chinh cong ty va cong
dong thong qua nhiing hoat dong Trach nhiém cong dong ctia doanh nghiép.

I

Dai dign Home Credit Viet Nam trao chiing nhan hoc béng cho hoc sinh khé khan cé thanh tich hoc
tap tot tai tinh Dak Lk

6 mat tai Viét Nam tti 2008, Home Credit hién la mét trong nhiing cong ty

dan dau trong linh vuc vay tiéu dung tra gop tai Viét Nam, phuc vu gan 12

triéu khach hang trén toan quéc. Bén canh phét trién kinh doanh, Home

Credit con dau tu vao céc hoat dong cong déng, tap trung vao 3 mang
chinh: nang cao hiéu biét vé quan ly tai chinh cho ngudi dan, tai trg cac hoat déng thuc
déy gido duc va nhiing du &n hé trg truc tiép cho cong déng.

PHO CAP KY NANG QUAN LY TAI CHiNH CA NHAN

La moét cong ty tai chinh cé trach nhiém, Home Credit cung cép nhiéu giai phap tai
chinh gitp nhiing ngudi chua cé lich s tin dung dudc ti€p can khoan vay phu hgp vdi
nhu cau va diéu kién kinh té clia ho. Bén canh d6, Home Credit uu tién dau tu vao cac
hoat déng giip ngusi dan nang cao kién thic vé tai chinh dé ho cé thé dp dung hiéu
qua ngay trong cudc séng clia minh.

TU nhiing nam dau mai hoat dong, nhadm phd bién kién thiic va ky nang tai chinh cho
codng déng, Home Credit trién khai cac hoat dong gido duc kién thiic vé tin dung cuing
v@i thiic ddy céc hoat dong cho vay va di vay cd trach nhiém; phd cap cac nguyén tac
cd ban trong quan ly tién va chi tiéu gia dinh; trang bi nén tang vé tai chinh cho hoc sinh
sinh vién dé hudng cac em biét chi tiéu cé trach nhiém.

Dau nam nay, Home Credit két hdp cung bdo Phu N Viét Nam t6 chuc giao luu
truc tuyén “Vai trd phu nti trong thdi dai maéi”. Chudng trinh mang dén kién thuic xa
hoi, dac biét la kién thic tai chinh cho chi em, gitip phu nii tu tin hon trong cudc séng
hang ngay. Chudng trinh cé su gép mét cla céc dién gia: Tién si Xa hoi hoc Pham Thi
Thuy, dién vién dién anh Van Trang va dai dién cong ty Home Credit Viét Nam. Qua
do, cong ty tai chinh dén ti chau Au hy vong cé thé gitip ho cé thé quan ly tai chinh

hiéu quéa ngay trong chi tiéu ca nhan, lap
ngan sach gia dinh cling nhu séng su6t
lya chon khi cé nhu céu vay von.

PAU TU VAO CAC HOAT PONG
PHAT TRIEN GIAO DUC

Gigo duc luén la van dé dudc Chinh
phd va ngudi dan Viét Nam dac biét
quan tam. Hudng uUng tinh than nay,
Home Credit luén chu trong dau tu cho
céac hoat dong gép phan phat trién gido
duc hudng dén muc tiéu lau dai va bén
viing, mang lai co hoi t6t hon cho tré em
trong tudng lai.

Khoéng chi trich mot phan doanh thu
dé trién khai cdc du an nhu vay, Home
Credit con kéu goi nhan vién va lanh dao
déng hanh cung cong ty thong qua déng
g6p. Bay la nguén quy dudc dung trong
chudng trinh “Dudng dén tudng lai” bao
gém céc hoat dong trao hoc béng cho
hoc sinh nghéo cé thanh tich tét, téang
d6 dung hoc tap, sach, truyén... Chuong
trinh dudc khdi xudng tu nam 2018
va trong thang 8/2020, chudng trinh
“Pudng dén tuong lai” lan thi 3 dudc
Home Credit Viét Nam thuc hién mang
dén nhiing hoc béng va phan qua y nghia
cho cac em hoc sinh tai trudng tiéu hoc
Y Ngoéng thuéc xa Buoén Klia, thi xa Buén
Ho, tinh Bak Lak. Hoat dong tao cd hoi
cho toan thé nhan vién cung chung tay
vdi tinh than “la lanh dum |a rach” dudc
cong ty duy tri qua nhiéu nam vdi téng
gia tri quyén gép dén han 100 triéu dong.

Quét md QR dédoc

tron bai viét
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NAM LONG
NLG

Active supporter for combat
against coronavirus pandemic

The coronavirus pandemic has been brought under control in Vietnam with no new local transmissions
reported for over two months, and the successis attributed to many stakeholders, especially the Government’s
stringent control, efforts by the medical sector as frontliners, and border guards tightening immigration
control among others. In such a fight, contributions from the business circle have also played a vital part,
and Nam Long Group is one among active supporters.

he “Overcome Covid-19 with
Nam Long Group” program
was launched amid the
coronavirus pandemic by Nam
=i N (1t . o “ Long Gr.Ol:I!Z) as part (.)f.it.s s.,ocial corp.ora'te
] ; ! wam oo responsibility (CSR) initiatives showing its
1::“::31: | TIEP sUC ﬂﬁp-:sl'lc | TIEP SUC care to the community. The program, with
UGTDAI DICH COVID-1S | | VUIGT BAIDICH COVID-19 | | VUOT DAIDICH COVIBIS | |y so7 pal pICH COVID-19 | FF the total sponsorship of over VND5 billion,
' S . — has accompanied Covid-19 frontliners
_!!'% ' and disadvantaged residents nationwide
(- M, =" to surmount difficulties triggered by the

> 7 iz iz s global health crisis since August.
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SUPPORTING FRONTLINERS
The second wave of Covid-19, the
disease caused by the coronavirus,
posed high risks to HCMC, where some
nine million people live and work. It was
medical frontliners who had to face
the most difficulty due to numerous
; challenges and dangers during the
mm_"_‘_"'f:f" PicH covip -19 —_— process of taking samples for Covid-19
BENH wgﬁl;:f‘;g;mz g i testing and quarantining Covid-19-
250,000 KHAU TRANG v 78 infected or suspected cases.

- o
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With a desire to share such difficulties
with medical frontliners, Nam Long
Group donated face masks and hand
sanitizers worth VND1.1 billion to a
Nam Long Group donates face masks to Children’s Hospital 2 in HCMC ~ number of hospitals and healthcare

=lengm,con
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centers in the city, contributing to
protecting doctors and medical workers

in the combat against the pandemic.

REACHING OUT BORDER AREAS
Unlike medical workers who directly
cope with the disease, border guard
forces play another important role in
the fight against Covid-19. They have
been working day and night to prevent
illegal entry into the country to avoid the
potential spread of the coronavirus.

To show gratitude to their great
sacrifices to bring the Vietnamese
people security and peace, and to
motivate them in the combat against the
disease, Nam Long Group joined hands
with the Vietnam Central Youth Union to
implement the “Share love-Join hands to
overcome the pandemic” program worth
VNDZ2.5 billion for border guards in many
provinces.

Through the program, the border guards
of Hoang Su District of the northern
province of Ha Giang who protect the
borderline with China were donated

Saigon Times CSI¢ ?N'»_‘.
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Representatives of Nam Long Group gift necessities to the border guard forces in Ha Giang Province

necessities and various items such as lights, water tanks and foldaway beds.

In addition, in the Vietnamese and Lao border areas, the donor gifted blankets,
rice, instant noodles and canned fish to two checkpoints in Huong Hoa and Dakrong
districts in Quang Tri Province.

Also, the program reached out to Quang Nam Province, spreading kindness to
the border guard forces in the province by donating face masks, power generators,
television sets and corrugated iron sheets.

Many border guards in the Vietnamese and Chinese border areas also benefited
from the program. Necessities were delivered to the province’s border guard forces
by Nam Long Group.

HANDING OUT AWARD TO SILENT HEROES

Apart from its timely support for Covid-19 frontliners, Nam Long Group also showed
its care to silent heroes who work at residential projects developed by the company.
They are janitors and security workers and guards who are exposed to multiple risks
every day to keep the environment clean and green, and keep thousands of households
in such residential quarters secure and safe.

As such, Nam Long Group has paid special attention to their health, spending VND500
million supporting the workers who are working at the group’s 20 residential area projects
in HCMC, Long An and Binh Duong provinces with food from August until late 2020.

Scan the QR Code for full story
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@ e (Chié¢n dich

NAM Lone  Nam Long ti€p stic
NLG vuot dai dich Covid-19”

Chién dich “Nam Long ti€p suc vuot dai dich Covid-19” 1a chuong trinh trach nhiém xa hoi duoc Tap
doan Nam Long trién khai trong giai doan tai bung phat ctia Covid-19, véi tong gid tri tai tro hon 05 ti
dong dé ho tro nhiéu mat tran chong dich trén ca nudc va nhiing cong dong truc ti€p bi anh huong béi

dich bénh.
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BENH VIEN NHI NG 2
250.000 KHAU TRANG YTE

Nam Long trao tgng Bénh vien Nhi Bong 2 275.000 khdu trang y té, Bénh vién Bénh Nhigt déi
24.000 khdu trang N95, Trung tam Y té huyén Can Gio 125.000 khdu trang y té'va 1000 chai
dung dich sat khuan.
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Tiép suc luc lugng
tuyén dau” la chubi
hoat doéong trong
diém cuda chién dich
nay nham tiép suc hd

trg luc lugng tuyén dau nhu nhu céc y bac
si, cac chién sy bién phong, thanh nién
xung phong, luc lugng lao dong cé nguy
cd lay nhiém cao,... viing vang budc qua
giai doan khé khan do dich gay ra, hoan
thanh t6t nhiém vu dé bao vé sudc khoe
nguadi dan va cong déng.

B4t dau tu thang 8/2020, chién dich
da trién khai hang loat cac hoat dong
thiét thuc.

HO TRO BENH VIEN TUYEN
PAU TAI TPHCM

Trong bd&i canh tai bung phat dich
Covid-19, TPHCM - don vi hanh chinh
véi khoang 9 triéu dan cu - la nadi phai
ganh chiu ap luc cao do tu nguy cd lay
lan dich bénh trong céng déng. Luc
lugng y té tai & cac bénh vién tuyén dau
tai thanh phé la nhiing ngudi phai ganh
chiu khd khan I6n nhét. Qua trinh 18y méu
bénh pham, xét nghiém, céach ly ngudi
nghi nhiém/ngudi bénh... quy mé Ién
tao ra nhiing thach thic day cam go vdi
ngudn nhan luc va vat luc cé han. Hiéu
dudc nhiing kho khan dé, tap doan Nam
Long d& hé trg 1,1 ti déng dé trang bi thiét
bi bao ho, khdu trang cho céc co sé y té,
gop phan bao vé céc y bac si va nhan
vién y té trong qua trinh tac nghiép.



Saigon Times CSI¢ ?N'»_‘.

DOANH NGHIEP Vi CONG DONG 3

- usND XA T

AR A
_'_,_._-—-—-_-_._._._
W PHONE mhuﬁ T“‘

PHONG cHﬂNG E.I_‘.L—__— —

TIEP LUA BIEN GIGI CHO
PHONG TUYEN VUNG CHAC

Khac vdi déi ngl y bac si - luc lugng
truc tiép duong dau vdéi bénh dich,
nhlng ngudi linh bién phong lai giti moét
vai tro khac: phong nguia su lay lan cta
Covid-19 tli cac ddi tugng nhap céanh trai
phép; tuyén truyén, van dong ngudi dan
vung bién quyét tam chéng dich bang
nhing bién phap khoa hoc. Tai ndi bién
gidi xa xo6i dy, phai ganh vac thém nhiém
vu mdi véi nhiing khoé khan thudng nhat
nhung hiéu dugc trong trach quan trong
clia minh, céc chién si bién phong chua
ngay nao Ui budc truéc nhiing nguy
hiém bua vay. Su hé trg kip luc clia cong
déng chinh la nguén dong vién Ién lao
dé cac chién si bén long viing chi trong
cuodc chién con kéo dai.

Hoat dong tiép sudc chién si bién
phong nam trong chuong trinh hgp tac
“San sé yéu thuong, chung tay vudt qua
dai dich” clia Trung udng Hoi Lién hiép
Thanh nién Viét Nam va Nam Long vdi
téng ngan sach 2,5 ti déng. Dot trao qua
dau tién dudc thuc hién tai 5 chét dén
bién phong Thang Tin, huyén Hoang Su

Nam Long trao vat phdm hé trg cho 5 chét don bién phong Thang Tin (Ha G:ang)

Phi, tinh Ha Giang dang bao vé bién gidi Viét - Trung. Nam Long gui dén céac chién si
phong bién nhiing phan qua tang hé tré gém nhu yéu phdm va céc vat dung can thiét
khac nhu: dén nang lugng, téc dung nudc du trl, giudng gép.

Tai bién gidi Viét - Lao, chuong trinh trao tang chan bong, hé tr¢ nhu yéu phdm nhu
gao, mi tom, ca hop..., cho 2 chét Bién phong thudc Boén Bién phong Ba Tang, huyén
Hudng Hda va Bén bién phong Clia khdu Quéc té€ La Lay, huyén Dakrong. Ngoai
trao, Boan Thanh nién dia phuong con hé trg stia chita, dung lan trai cdm chét cho
lyc lugng phong bién. Bén canh do, doan con trao téang nhing phan qua thiét yéu nhu
khé&u trang, tuabin phat dién, ton Igp, tivi... d&n cac chién sitai don bién phong Bha Léé
va A Nong (huyén Tay Giang, tinh Quang Nam). H6 trg 7 xe dap, 10 bo séch gido khoa,
2.000 cudn vé va banh keo cho cac em hoc sinh xa Bha Léé nhan dip tuu trudng.

Ngoai ra, doan con tién hanh di tham va trao tang qua nhu yéu phdm ciing nhu
trang thiét bi phuc vu cong tac phong, chéng dich céac don vi B déi Bién Phong dang
ddng tai bién gidi Viét -Trung.

TIEP SUC NHUNG “NGUOI HUNG” THAM LANG

Bén canh nhiing hé trg kip thdi tai nhiing “diém ndng” cua dich bénh trén ca nudc,
Nam Long da danh ra 500 triéu déng dé hé trg bao vé stic khode va luong thuc thuc
phdm cho toan bé luc lugdng lao dong dam trach vé sinh, bao vé, canh quan dang lam
viéc tai 20 du an, khu dan cu cia Nam Long trén dia ban Thanh phd H6 Chi Minh,
Long An va Binh Duong tti thang 8 dén hét thang 12/2020.

Quét ma QR dé doc tron bai viét
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Nestle

CSV enables Nestlé Vietmam to realize
the sustainable development goals

With “Creating Shared Value”
as its core business practice,
Nestl¢ Vietnam has managed
to weather the storm of
Covid-19, an unprecedented
public health crisis that has
upended all aspects of life

in many parts of the world
including Vietnam, while
keeping its efforts to contribute
positive values to consumers,
farmers, shareholders as well
as its business partners in
Vietnam.

estlé Vietnam has recently taken the position of Vietnam Business Council
for Sustainable Development (VBCSD) Co-chair. VCCI-FVBCSD is among
the most reputable organizations in Vietnam. It has demonstrated its active
role in encouraging the business community to participate and contribute to
the sustainable development of the country.
With sustainability being its global commitment and top priority, Nestlé Vietnam
focuses its work on three interconnected impact areas including tackling climate
change, shaping a waste-free future, and promoting gender balance.

TACKLING CLIMATE CHANGE

All of Nestlé factories in Vietnam have managed to achieve Zero Waste to Landfills
since 2017. The company adopted renewable energy which contributes to a reduction
of 609 in carbon dioxide emission in the past 10 years. The Beans to Brick model is
one of its success stories where coffee grounds are turned into biomass and unburnt
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A Nestlé representative hands over Nestlé products to assist with the fight against Covid-19 at the
Military Hospital 103

bricks for commercial and residential
buildings.

In Tri An Factory in the southern
province of Dong Nai, 60% of water
used in coffee production is treated and
reused meeting Grade-A standard.

In addition, more than 21,000 coffee
farms within the Nescafé supply chain
have been 4C certified. Furthermore, by
applying sustainable farming practices,
coffee farmers have reduced some
40% of water for irrigation and 209
of chemical fertilizers/pesticides and
increased their incomes by 30-100%



owing to proper intercropping models.
The Nescafé Plan, in cooperation
with WASI, has distributed more than
46 million plantlets of high-yielding and
disease-resistant coffee varieties to
coffee growers in the Central Highlands.
This has helped renew over 36,000
hectares of aged and low-productive
coffee areas and provide strong supportto
the national coffee rejuvenation program.

SHAPING A WASTE-FREE
FUTURE

Nestlé Vietham and La Vie Ltd. have
joined forces to help shape up a zero-
waste future, aiming at fighting climate
change.

“We are taking leadership in reducing
the environmental impact of our products
and have committed to making 1009%
of our packaging recyclable or reusable
by 2025, said a Nestlé Vietnam
representative.

Last year, Nestlé Group launched its
Institute of Packaging Sciences, dedicated
to the discovery and development of
functional, safe and environmentally
friendly packaging solutions.

Vietnamese students holding Milo paper milk boxes pose for group photo

In Vietnam, Nestlé Vietnam and La Vie are among founding companies to establish
Packaging Recycling Organization Vietnam (PRO Vietnam), a social organization to
tackle plastics waste. PRO Vietnam focuses on raising awareness about recycling
among customers, strengthening the existing packaging collection ecosystem, and
supporting recycling programs of processors and recyclers.

Moreover, Nestlé Vietnam was the first company to adopt paper straws for its ready-
to-drink products in the country. The adoption of paper straws for first two products,
MILO Breakfast and Nesvita, will help reduce over 10 tons of plastics per year.

The firm also partnered with mGreen, a social enterprise/mobile app developer, to
implement a waste collection and segregation project at schools and residential buildings
in HCMC. The project has been implemented for two years at four primary and secondary
schools with the participation of 10,000 school students, teachers and parents.

PROMOTING GENDER BALANCE

Gender balance is a key component of Nestlé’s approach to diversity and inclusion.
In Vietnam, the firm has made significant progress in recent years with more than
5090 of senior managerial positions now held by women.

The firm has cooperated with the Vietham Women Union to implement Chi Nest
project to provide nutritional knowledge and to improve income for rural women.
Through the NESCAFE Plan, Nestlé Vietnam has empowered rural women to become
farming leaders who play an active role in promoting sustainable coffee cultivation
practices. By Hong Ngan

Scan the QR Code for full story
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Voi chién luoc kinh doanh
cot 16i mang tén “Tao

Gia Tri Chung” (Creating
Shared Value-CSV), Cong
ty TNHH Nestlé Viet Nam
da duy tri hoat dong kinh
doanh vuot qua con dai
dich Covid-19 cung nhu tao
ra nhiéu gia tri tich cuc cho
nguoi tieu dung, nong dan,
cac doi tac va cong su tai
Viét Nam.

Nestle

lla qua, 6ng Binu Jacob, Téng gidam déc Nestlé

Viét Nam, dudc bau lam Béng Chu tich Hoi dong

Doanh nghiép vi su Phat trién Bén viing Viét Nam

(VBCSD), dudc thanh lap bsi Phong Thudng mai
va Céng nghiép Viét Nam (VCCI). La mét trong nhing té
chic danh tiéng tai Viét Nam, VCCI-VBCSD da va dang
phat huy vai tro tich cuc trong viéc ing ho coéng déng doanh
nghiép tham gia thuc hién Chién lugc Phat trién bén viing tai
Viét Nam.

Vaéi cam két toan cau va uu tién hang dau la tao ra gia tri
bén viing, céc hoat dong tai Nestlé Viet Nam tap trung vao
ba khia canh chinh: ting phé bién déi khi hau, dinh hinh mot
tudng lai khong réc thai, va thuc ddy binh déng gidi.

UNG PHO VOI BIEN D61 KHi HAU

Ké tu nam 2017, t4t ca nha may clia Nestlé Viéet Nam da
hoan thanh muc tiéu “Khong Chéat Thai Ra Méi Trudng Trong
San Xuat”. Viéc st dung nang lugng tai tao da giip Cong ty
cat giam 609% khi CO2 thai ra moi trudng so véi mot thap
nién trudc day. Hanh trinh ti hat ca phé dén vién gach xay
dung la mot trong nhiing cau chuyén thanh cong cua Nestlé
Viét Nam. Cu thé, ba ca phé dudc tach ra sau khi ché& bién
dudc st dung lam chat dét nhién liéu sinh khéi (biomas) cho
16 hai, lam giam déng thai tiéu thu khi d6t CNG va giam thai
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Cdc em hoc sinh to ra thich thu vdi kién thuc tdi sinh vé hop

CSV dua Nestlé Viét Nam
tién gan hon dén myc tiéu
phat trién bén viing

khi CO2 gay 6 nhiém moi trudng. Cat thai ldy ti 16 hoi sé dudc
cung cép cho nha san xudt gach tai dia phudng, lam ra cac
vién gach khéng nung phuc vu cac coéng trinh xay dung.

KE& dén, Cong ty da hgp tac cung Vién Khoa Hoc Ky Thuat
Noéng - Lam Nghiép Tay Nguyén (WASI) trién khai du an phat
trién ca phé bén viing NESCAFE Plan ti nam 2011, véi muc
tiéu phat trién bén viing nganh ca phé Viét Nam, nang cao
chét lugng va gia tri hat ca phé Viét, hudng dén viéc dua Viét
Nam tré thanh tham chi€u cho ca phé Robusta thé gidi.

Theo do, du an phan phdi hon 46 triéu cay giéng khang
bénh nang suét cao téi ngudi trong ca phé tai 5 tinh khu vuc
Tay Nguyén, giup cai tao hon 36.000 hecta dién tich ca phé
gia cébi tai khu vuc nay thong qua hoat déong téi canh va hon
21.000 noéng hé dat chidng chi ca phé quéc té 4C. Nhs vao
viéc ap dung ky thuat canh tac bén viing, néng dan tréng
ca phé da tiét kiem 409% ludng nudc tudi, giam 20% ludng
phan bén héa hoc va thudc tri sau, cliing nhu tang thu nhap
tr 30-100%.

Scan the QR Code for full story
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Standard
Chartered N

Community’s success
means business growth

argeting sustainable business in Vietnam, Standard Chartered Vietnam [ 1
has paid good attention to supporting the community for years, as the 38 'l Scan the QR Code
bankbelieves its long-term success depends on the health and prosperity i e b for full story

of the communities in which it operates. BY TRANG NGUYEN

~ NHAN TAI TRO
CHONG DICH COVID - 19

; ) 2 ? W2 ‘\'»‘.?‘?‘r"" el 4
L TY BONG ; ‘:-d - Young female students join a sporting event support by Standard

Representati\}es of Standard Chartered Vietnam donate VND2 billion Chqrte(ed Vietar unfjer Fhe lef;def 5 edycation program Ggal,
to the National Hospital for Tropical Diseases which is meant to equip girls with financial education, life skills, and

work training

Indochina Capital and Wink Hotels:
Supporting the fight against Covid-19
from the ground up

ndochina Capital and Wink Hotels contribute to the fight against
Covid-19 in Vietnam with donations to those on the frontlines and
support to small businesses and local communities.

A second wave of coronavirus infections challenged Vietnam’s
resilience against the Covid-19 pandemic. As recognized globally, the nation
has once again succeeded in bringing the virus under control and is now
expected to be among the world’s fastest growing economies in 2020.

Like the rest of the world, Vietham was hit hard by the outbreak,
causing a slowdown in economic activities, a downturn of the stock
market, and plummeting income for tourism-related industries. Despite
the deceleration and risks posed by the pandemic, local enterprises have
rolled up their sleeves to jointly contribute to the fight against Covid-19
in Vietnam. In response to the Government’s call for action, Indochina

g ] .. . : . - . - Ly Scan the QR Code
Capital and Wink Hotels joined the Saigon Times in their “Great Circle i A for full story
program to support the people on the frontlines in the fight against
Covid-19.
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Pledges YND23 billion
in support for Covid-19 frontliners

ia(Vietnam)
Life Insurance
Company Ltd.
(AIA Vietnam) has

made a commitment to offer
financial assistance worth
a maximum VND23 billion
to doctors and medical
workers on the frontlines.

Deputy Minister of Health Do Xuan Tuyen and Wayne Besant, CEO of AlA Vietnam, sign a deal to
support frontline medical workers - PHOTO: AIA VIETNAM

Scan the QR Code for full story

Among outstanding
‘ a ‘ ; contributors to the fight
against Covid-19
decade ago, Vietnamese tech giant FPT Corporation designated March 13 as its Community Day to encourage
employees to take part in volunteer activities, to remind itself to always give back to the community alongside
efforts to achieve business goals. This year, given that the coronavirus outbreak has upended all aspects of life,

the tech firm took the initiative to accompany the Government, health care workers and local residents nationwide
in the fight against the pandemic through a wide range of activities.

Scan the QR Code
for full story

FPT employees handle a box of medical supplles FPT representatives and Cu Chi Hospital in HCMC pose
donated to Bach Mai Hospital in Hanoi to fight  for a group photo at a donation handover ceremony in
Covid-19 April this year
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FE CREDIT Giving support
where it is needed most

haring difficulties with the
community and supporting
disadvantaged people,
FE Credit has engaged
in numerous  corporate  social
responsibility (CSR) activities in various
fields such as society, education and
environment for many years in an
effort to improve the living standards s

of poor residents nationwide. In its A representative of FE Credit presents gifts Three winners of the “I run-We win” virtual
to flood-hit residents in the central region - running event held by FE Credit for the 21-ki-

. PHOTO: FE CREDIT lometer distance pose for a photo - PHOTO:
finance company has always managed PHUNG MY

to shift its support to areas where the
residents are in dire need. As such, ¥
victims of recent natural disasters in "3: Scan the QR Code for full story
Central Vietnam have been caught in &
the company’s social radar.

- .

community programs, the consumer

G . Companion
eedless to say, the pandemic of Covid-19 has
adversely affected people from all walks of life,
and among the sufferers, partner-drivers of
tech-based ride hailing apps have been those
hit the hardest as passengers shunned public transport
means for fear of infection. Grab Vietnam, the biggest
operator of such transport services in the country, has
managed to share the burden with its driver-partners on the
rocky road of surviving the pandemic. The company has

been deploying many corporate social responsibility (CSR)
activities to support drivers as well as the community.

o s oL

1212s

Scan the QR Code

for full story

Ms. Nguyen Thai Hai Van gives rice and instant
noodles to a driver partner
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HERBALIFE
NUTRITION

uick response to the call
to fight COVID-19

Vietnam has won initial battles in the war against COVID-19, a highly contagious disease caused by the
novel coronavirus, with no new cases found in the community for the past 26 days, no fatalities reported,

and the number of active cases downsized to around two dozen only.

Representative of Herbalife Vietnam presents protective clothing to Friendship Hospital in Hanoi

he encouraging result is attributed to drastic solutions of the Government
in waging a tough fight against the pandemic. But the success can hardly
come without great efforts from all the relevant people, and generous
contributions from all walks of life, especially the business circle.

Herbalife Vietnam is one among the proactive respondents.

Since the early days of the outbreak, the company has managed to rally support
and participation from all its staff as well as independent members to lend a helping
hand to the campaign against the disease.

The company has contributed US$100,000 to the fight against COVID-19, while
staff and independent members have also poured in VND1.41 billion. While Herbalife
Vietnam is aware of its responsibility as a corporate citizen in the country, it also
seeks to promote this spirit among independent members who have wholeheartedly
responded to the CSR program by not only joining forces with the company’s
initiative but also running their own funding drives.

All the fund so far has gone to frontline forces in the war against COVID-19.
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Specifically, Herbalife Vietnam last
month donated VNDZ2.33 billion to
the Vietnam Fatherland Front Central
Committee to aid the fight against
COVID-19.

Mr. Vu Van Thang, General Manager
of Herbalife Vietnam and Cambodia,
remarked at the donation ceremony
that the company was grateful towards
the Government for the strong
determination to contain the outbreak,
which was the reason why “Herbalife
Vietnam would like to make practical
contributions in response to the
Government’s call to fight COVID-19.”

“We are very grateful for all the
tremendous effortsfromthe Vietnamese
Government, the Ministry of Health,
provincial and city health departments,
local authorities, hospitals and frontline
medical workers to fight the epidemic
since the first day of its outbreak to
protect health and safety of the people,”
Thang said why handing over the
check of VND2.33 billion to Vietnam
Fatherland Front Central Committee.

BYHOANG SON

Scan the QR Code

for full story
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Bringing positive
impacts to society

NAM A BANK

ver the past few
months, though
the banking system
has faced multiple
difficulties triggered by the
coronavirus pandemic, Nam A
Bank is still willing to share the

hardship with its customers to : ; )
support them in maintaining Nam A Bank joins hands with the Saigon Times Group to donate face masks and hand
their production and business. sanitizers to the Dong Thap Border Guard - PHOTO: T.T.
Further, the bank has also kicked
off a variety of corporate social 3
responsibility activities to join o Pl Scan the QR Code for full story
hands with the country to contain
the virus. BY KHA LINH

IS8 A generous heart

tfor the poor to bank on

ear after year, hundreds of poor people across the country have found joy owing to the generosity

of Saigon Joint Stock Commercial Bank (SCB), which since 1992 has launched numerous

corporate social responsibility (CSR) activities to relieve underprivileged people of financial

hardship. Inits latest move, the bank a fortnight ago announced a new donation package to build
20 gratitude houses for policy people in the Mekong Delta province of Long An. By My Huyen

-sce G
LE TRAO TANG NHA TINH NGHIA

Lisng A gy 39 Didesy o nden 2020

Scan the QR Code
for full story

W’ g —m - = . }
Dinh Van Thanh, chairman of SCB, gives a token  Dinh Van Thanh (standing), chairman of SCB,

cheque of 20 new houses to a representative in speaks at a ceremony of giving a new house to a
the Mekong Delta province of Long An poor family in Long An Province
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Representatives of Danang C Hospital receive a token cheque worth VND100 million from Oriflame Vietnam in the “Protect your family — Support Co-

vid-19 fighters” campaign, which ran from August 6 to 28

ORIFLAME

S WEDE N

Accompanies charities
to support disadvantaged children

With the belief that investing in children will lead to a better life and a sustainable society, cosmetics and
wellness company Oriflame Vietnam has put a strong focus on supporting disadvantaged children in
Vietnam through the collaboration with various charities such as Blue Dragon, SOS Village Vietnam and

the Room To Read Fund over the past several years.

ince 2014, the company has accompanied the
SOS Village Vietnam in many programs that helped
abandoned and homeless children fulfill their dreams
and have a brighter future.

From the beginning of 2017 to early 2018, Oriflame Vietnam
donated VND250 million to the SOS Village Vietnam, including
VND130 million to provide children raised at 17 SOS villages
nationwide with better nutrition and education, VND20 million
to donate gifts to the SOS Village in HCMC’s Go Vap District
and VND100 million to repair the SOS Village Dong Hoi.

Early this year, Oriflame Vietnam launched the “Spring for
children - Happy spring” program to raise funds for the SOS
Village. Between January 1and 19, Oriflame offered 20 special
product lines at VND20,000 an item. For every product sold,
the company donated VND2,000 to the program. All of the
proceeds were used to buy necessities such as food, clothes
and stationery for the children.

In June 2019, Oriflame Vietnam coordinated with the Blue
Dragon Children’s Foundation to launch the Blue Dragon
campaign, which aimed to raise VND100 million for Vietnamese
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children.Forevery Optifresh Kids productsold, Oriflame donated
VND1,000 to buy stationery for underprivileged children.

Through the Active for Education campaign, last year,
Oriflame Vietnam donated VND200 million to the Room To
Read Fund, whose ambassador was Miss Universe Vietham
2018 H’Hen Nie, to build a library for children in the Central
Highlands province of Lam Dong. The campaign also provided
girls in low-income communities with better education and
taught them key life skills such as confidence, critical thinking
and perseverance.

In 2018, Oriflame Vietnam provided financial assistance for
the Sao Bien Room for Education’s project to renovate the
Dao sub-school of Xuan Hoa 2 Primary School in Xuan Hoa
Commune in the northern province of Lao Cai.

Scan the QR Code for full story
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S WEDE N

Tiép suic y bac si chong dich Covid-19

Dich Covid-19 bung phat tr¢ lai
va lay lan nhanh trong thoi gian
ngan tai nhiéu tinh thanh, trong
do Pa Nang la dia phuong co so
ca mac moi va nguy co lay lan
trén dién rong cao. Pong long
vOi nguoi dan trén ca nuéc chung
tay day lui Covid-19, ngay 3/9 viia
qua, Oriflame da ting ho hon 100
trieu dong cho Quy ho tro cung
ung Vat tuy té€ cho cac Y Bac

si dang truc ti€p chién dau voi
Covid 19 tai Ba Nang.

oat dong nay dién ra trong

bsi canh khap noi dang

hudng Ung ngay Tu thién

Thé gidi hang nam 5/9 do
Hoi dong Lién hiép qudc khadi xudng.

NHOUNG CHIEN BINH
Ao TRANG

Ngay 25/7, sau hon 3 thang khéng cé
ca nhiém mdi, Ba Nang chinh thic trd
thanh tam diém dich clia ca nudc va budc
vao giai doan day khé khan, nguy hiém.
Lan lugt theo doi céc théng tin lién quan
dén céac ca nhiém mdi, hang triéu ngudi
dan ca nudéc ngay dém hudng vé Pa
Né&ng thém nang long, lo lang.

Hon mét thang tréi qua, nhiing y bac si,
nhan vién y té tai tuyén dau ©a N&ng dang
toa sang vdi long ding cam, su hy sinh
va tinh than lac quan. Ho géc lai néi nhd
gia dinh, tam quén nhiing gidc ngu binh
yén dé budc vao tran chién Ién, xéng pha
manh mé ndi tuyén dau. Ho tinh nguyén
U bd mai téc dai thudt tha dé phu hop vai
d6 bao ho, thuan tién cho cong tac chéng

ORIFLAME

blue dragon

Doan Oriflame ciing Dai st Thuong hiéu - H'Hen Nié trong chuyén tham cdc em thiéu nién
tai Trung tam gidi cuu tré em duong phé Blue Dragon vao thdng 7/2019

dich cudng do6 cao, ap luc I6n. Ho lam viéc hét cong suét, quén cé bla &n va ngl guc
bén hanh lang bénh vién. Chinh vi thé, nhiing ngay nay, ngudi dan khéng chi tim hiéu
vé thong tin dich bénh ma con dac biét quan tam déi véi nhiing thién than do trédng vai
sy cam kich tu day long.

Ludn hét minh véi hoat déong thién nguyén vi cong déng va mong mudn gidp dé doi
ngiy bac si dang quén minh bao vé nhan dan cé nudc, ti ngay 6 dén ngay 28/8/2020
viia qua, Oriflame khdi xudng chudng trinh “Bao vé gia dinh - Tiép stic chién binh” dé
sat canh cung Ba Néng.

Theo d6, khi khach hang mua mét bo san phdm Wellness, Oriflame sé thay ban
déng gép 20.000d vao Quy hé trg cung tng Vat tu y t&€ cho Bénh vien C Da Néng.
Gilta mua dich bénh va tinh hinh kinh t& van con nhiéu 1dm nhiing khé khan, nhung vi
tiéng goi than thudng ti Ba Nang, hang ngan trai tim da déng hanh cung chudng trinh
va giup Oriflame gay Quy thanh céng vdi s6 tién 100 triéu dong. S6 tién nay da dudc
trao tan tay cho Ban Giam déc bénh vién C Ba Nang vao sang ngay 3/9/2020.

Nhan dip ki niém 17 nam thanh lap va phat trién tai Viet Nam (8/1993 - 8/2020), hoat
dong gay quy nay la mén qua y nghia nhat ma Oriflame danh tang dén khach hang da
luébn yéu mén, tin tudng va déng hanh cung Oriflame trong suét chang dudng viia qua.
Hoat dong thién nguyén thiét thuc nay ciing 1a 18i hudng tng clia Oriflame d6i véi thong
diép san sé yéu thuong trong ngay Quaéc té Tui thién 5/9.

Quét mé QR dé doc tron bai viét
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A generous heart
=~ for the poor to bank on

inamilk, Vietnam’s

leading dairy producer,

has  promptly lent

a helping hand to
Danang, Quang Nam and Quang
Ngai, the three central localities
that are fighting the resurgence of
Covid-19 infections, by donating
almost 170,000 dairy products to
the areas on lockdown there.

Scan the QR Code -
for full story A Vinamilk representative presents a carton of Vinamilk dairy products to a

representative of the Danang City Communist Youth Union, which was assigned to
receive the donation and allocate the products to the areas on lockdown in Danang

Widening the knowledge
pathway for Viethamese

students

ware that a brighter future starts

with education, CJ Group as a multi-

industry conglomerate has launched

education programs in Vietnam to
bridge the learning gap for vulnerable students
and ensure that more children will have better
learning opportunities, as part of the group’s
activities to demonstrate corporate responsibility
to the society.

Scan the QR Code

for full story
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ASIA
DRAGON

CAPITAL

CONG TY CO PHAN DAU TU ASIA DRAGON la nha san xuat day thimg va s¢i nong nghiép hang dau Chau A, nhiéu
nam lién tuc duoc vinh danh nha xuat khau uy tin va duoc trao tang bi“mg khen ctia Bo cong thuong.

Ngay tir nhitng ngay dau thanh lap, Nha séng lap ASIA DRAGON Chi Nguyén Viét Hoa da luon tam niém véi triét ly kinh
doanh la dé phung su xa hoi, nén Cong ty da tham gia rat nhiéu hoat dong thién nguyén va thuc hién chinh sach CSR ca trong
va ngoai Cong ty.

Al ? ‘m;‘
NEONG SANPIUAIASI ADRAGON]

ASIA DRAGCN
| CAU TRONG whuy o

INA ® e
A mﬁ;- l_a:--

L6 9C, buong s6 8, KCN Tan Tao, Phuong Tan Tao A, Quan Binh Tan, TP. H6 Chi Minh, Viét Nam.
HOTLINE: +84 916 800 888 - Dién thoai: 02873048080 - Fax: +84 28 3754 3240

Email: info@asiadragoncordage.com - inquiry@asiadragoncordage.com - For SALE DEPARTMENT
Website: http:/ /asiadragoncordage.com

"Tim hiéu thém vé ASIA DRAGON CAPITAL"




. 7o &
s~y TR Y.

W BUQC PHAN PHOI TAIVIET NAM BOITHACO
W Long Bién BMW L& Duén BMW Lé Vin Luong BMW Pa Néng

Ngd Gia Ty, 132 L& Dudn, 68 Lé Van Luong, 356 Bién Bién Phu,
“Qudn Long Biédn, Ha Noi Quan Hai Ba Trung, Ha Noi Quan Thanh Xudn, Ha Noi Q.Thanh Khe, TR. Ba Nang
Hotline: 0938 908 488 Hotline: 0338 880 262 Hotline: 0938 881 836 Hotline: 0909 779 356
BMW Phu My Hung BMW Sala BMW Nguy&n Vén Tr3i Cham séc khach hang
= 808 Nguyén Van Linh, 12 Mal Chi Tho, 80 Nguyén Van Troi, Hotline: 1900 11071
e P Tan Phu, Quén 7, TPRHCM P An Loi Béng, Quan 2. TRHCM P. 8, Qudn Phu Nhuén, TRHCM Email: care@thaco.com.vn

Hotline: 0838 901800 Hotline: 0807 808 880 Hotline: 0938 889 572

‘ WWw.bmw.vn G /BMWVietnamChannel 'i /Official. BMWVietNam /official.bmw.vietnam

.
"f;«‘\
o c



	Binder3
	Bia 3 _ ASIA DRAGON CSR - 2020_final bia phai




